
Zational Chamber of Commerce of Mexico City (Caflaco) and
National Association of supermarkets and department

moat important stores operating in Mexico include the
)wing: Supermarkets: Aurrerà and Bodegaurrerh,
,cial Mexicana, Chedraui, Gigante, Soriana, Superama and
:mercados S.*A. (Sumesa), among the mont important.
rtment stores: Astor, Fàbricas de Francia, Liverpool,
.uevo Mundo, El Palacio de Hierro, Salinas y Rocha,
)rn's, Sears Roebucc, Suburbia, Viana and Woolworth.

MARETACCESS

Na retailers regard price, quality, credit ternis and
lot availability as influential to their import
3ions. Canadian exporters may therefore find attention

tQ impoved credit ternis, product availabillty and
Ly delivery effective in attracting the Mexican
Ller, since~ the quality of Canadian and American
cts is greatly appreoiated despite their bigher prices.
Dsrconact between Canadian mnfacturers and Mexican
mersthrgh advertiaing, trade shows and direct
.viws re alsa 1influential to increasinq sales in


