Mexican family firms that have become industry leaders today-sharc shelf space
with a large number of American and European multmatlonal firms, suchas
Anderson Clayton, Nestlé and Danone.

These foreign conglomerates typically own and operate Mexican plants, joint-
venture with a Mexican partner, or license their brands to Mexican firms. They .~ . - i
generally use Mexican primary food products, but tend to shop outside the = -~ - . oo
country for their packaging needs.

For many-years, Mexico’s protectionist policies and price controls either shut out
or discouraged foreign investment in the food and beverage sector, and domestic &
manufacturers held sway over a captive consumer market. Since the late 1980s - g
reduced trade barriers have led to new foreign investment as well as aggressive
joint-venturing with foreign food processors. As a result, this sector is now one of
the most fiercely competitive in the country. In this environment, the use of
advanced packaging techniques has become a powerful competitive tool.
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Rank

Company Sales (US $ Millions)

" Grupo Industrial Bimbo . o SR 1,516

10 . Compafiia Nestlé N o 11,383 t
.50 ~ Anderson Claylon .~ - - B - , o A74 . L'
34 Grupo Industriél Maseca ‘ o 473 B L'
84 * Sigma Alimentos U ‘ - 383 . V‘
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Ganaderos Productores de Leche Pura

Agrobios

- Productos Camnaticn (part of the Nestlé Group) : T 156 o

19 Lechera Guadalajora : , , 130 '
123 Danone de México - . - 124 Ly

128 IngenioTresValles - 109 =¥
Il
2154 Productos de Leche . 96 g

153 Helodas Halande .89
159 . Moliros Azteca _ .75 .

138 ~ Corporacién Azucarera de Tala - o .70 ¥

192 ‘Derivadas de Maiz Alimenficia o 58 - >
218 Loboratorios y Agencias Unidas : 57 : :
204~ Ingenio Addlfo Lopez Mateos o - 43 rx
260 Aceite. . o : S 37 -
Total ‘ ’ ' . , 6,023 #F

Source: Exponsidn, 1994.
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