
383 

284 

156 

9 	Grupo Industrial Bimbo 

10 	Compaiiia Nestlé 1,383 

1,516 

50 	Anderson Clayton 

34 	Grupo Industrial Meseta 

84 	Sigma Alimentos 

68 	Ganaderos Productores de Leche Pura 

Productos Carnation (part of the Nestlé Group) 

Lechera Guadalajara 119 • 130 

474 

473 

75 292 Herdez 

96 174 Agrobios 

123 Danone de México 124 

. Ingenio Tres Voiles 128 109 

96 Productos de Leche 

75 159 • 	Molinos Azteca 

138 	Corporacien Azucarera de Tala 

192 	Derivados de Maiz Alimenticio 

218 	Laboratories y Agencies Unidas 

204 	Ingenio Adolfo thpez Mateos 

70 

58 

57 

43 

260 	Aceite 37 

89 Helados Holanda 153 

These foreign conglomerates typically own and operate Mexican plants, joint-
venture with a Mexican partner, or license their brands to Mexican firms. They 
generally use Mexican primary food products, but tend to shop outside the 
country for their packaging needs. 

Mexican family firms that have become industry leaders today share shelf space 
with a large number of American and European multinational firths, such as 
Anderson Clayton, Nestlé and Danone. 

For many years, Mexico's protectionist policies and price controls eithei shut out 
or discouraged foreign investment in the food and beverage sector, and domestic 
manufacnirers held sway over a captive consumer market. Since the late 1980s 
reduced trade barriers have led to new foreign investment as well as aggressive 
joint-venturing with foreign food processors. As a result, this sector is now one of 
the most fiercely competitive in the country. In this environment, the use of 
advanced packaging techniques has become a powerful,competitive tool. 

LEADING FOOD PRODUCERS 

1993 SALES AND RANK IN TOP 500 MEXICAN CORPORATIONS 

Rank 	Company 	 Sales (US $ Millions) 
CLASSIFICATION OF FOOD 

INDUSTRY 

The',:Ceititara Naddriril , de: id :Iirddsfiiir  de  
l'ransforinaciée  (CANA CINTRA),  National 
Chainber of :the ::Manufacturing InduitrY: 
categorizes its 8,000 fcicid industrY rnembCrs  as : : 

Glaige:aCCoiniting for I percent of inembershiP, 
abnut‘ 100 corporations; 	• 

metlinm, accounting for 18 percent of 	, 
membership, about 1,400 companieX; and 

D micro-enterprises, acco' uming for 81 percent of 
membership, about 6;500 companies. 	 . 

Corporate: Concentration, like this is not 
uncominbriiin  Mexico ivheie Only the large firrn 

! have had XufliCient investment capital  ro eXtiand, „ 	 . 
often throtigh 

ItY 

(1P 

ne 
festimony to the strength of the larger players in 
this iridirstr . is the fact that àecording to  the  

business •" " F • ; highly reSpect  magaime, .xpansuin, 
35 fiiod-related:cornpanies anti  29  additional 
eorriPaniei in  the beverage:seCtor were::ranked :; 154 
arnong Mexico's top 500 companies in terms of I 
sales in 199‘3: 

Total 	 6,023 

Source: Exj:Ionsi6e, 1994. 

OPPORTUNITIES IN MEXICO: 
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