
their Arctic cornMUnities, to a.fflx their commTon identity asnorthcrn COunre, nd to prjecta

world-wide image of the Arctic as a unique region and global showcase of s=sainable

development. At the community level, the strategy would aixu to develop, region-wide interactive

networks on matters such as the status of the child, distance education, telemedicine,

consolidation and use of taditional ecological knowledge, food contamination, on-site

observation anid discussion of clirnate change, special health and social concemns of non-

aboriginal northerners, artwork and the dissemination of artistic creations to southemn markets,

tourism, democratization and local self-government as they applied in the Russian Federation in

particular, and so on. Regionally, a cormnunications strategy would seck to enhance shared

understandizigs of the circumpolar North and of sustainable devclopment there among

influentials and others in southern centres of decision i the Arctic countries. Opportunities

would bcecxploited for industrial participation ini telecomn nuni cations alliances. Inde4, the

potentiel ta, create an Arctic equivalent of TV-5 could bcecxplored and associated with the

Canadien International Information Strategy (CIIS), cither'as an add-oni or as a free-standing

circumpolar venture. Globally, a coordinatcd communications effort would sec the Eight project

to worldwide audiences an understanding of the Arctic as a singular and creative but vuinerable

region with much to offer in the evolution of a world practice of sustainable development.

Where Canada in Particular is concerned, collaboration i thc Arctic C the
ge the
b the


