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OPPORTUNITIES IN MEXICO: 
FISH AND SEA PRODUCTS 
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THE : NORTH AMERICAN: FREE _ 
TRADE' AGREEMENT (NAFTA) 
The NAF"1A expands  Canadas frée-trade area of 
270 million people into a market of close to 361" 
million a market,larger than  the population of 
the 15 countries of the  European Union and one 
with a 'total North American output Of more than 
$7 trillion. 

N. 1exiCo is Canada's Most important tradinïjiartner 
in Latin ArneriCa litro .;-way triérchandie trade 
with  Mexico  was  just tinder 56:5:billion  in 199a 

 and is expected to exCeed $8 bilikm by the end  of  
the decade. 

panadian direct investment in Mexico is growing 
rapidly, increasing from $452 Million in 1992 to 
Over $12 billion in 1994. 

This guide has been prepared with the problems 
inherent te  the nétv exporter in Mind. Flottet;er, it 
is' not': exhaustive.. ,Tlie:differing':CircumstanCes, 
intereStS and needs Of indiiidual Companies Will 
influence their strategieS for the :11eXiCan maiket. 

Further assistance can be obtained by addressing 
requests té the International TratleCéntreS (See 
Where TO Get tick)) or con tact  the InfoCentre riè 

Tel.: 1-800-267-8376 or (613) 944-4000 
Fait: (613) 996-9709 
FnxLinle, (613) 944-4500 
InfâCentie Bulletin Board (IBB). 
11-800-6284581 or (613) 9444581 
IiitemeÉhnp://wWW:dfait-inaeci.gc.ea 

*FaxLink is a faxback: system which provides 
surrimaries on a':iange  of  Mexican markets.. It 
must be contacted throtigh your:fax inaehine. 
Dial from your  fax phone and folloW the voice 
prompt instructions. 
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