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in IMotion: Canada's NFB at 50

C anada's National Film
Board (NFB), which marked
ils 5Oth anniversary last May,
has a precious legacy to cele-
brate. For Canada, it has pro-
vided a moving picture of an
elusive nation. For the world,
il pioneered the clocumentary,
refined the art of animation
andi created dozens of techni-
cal innovations. Over the past
year, the NFB has basked
in a well-deserved birthday
glow. il won an Oscar for
special achievement at last
March's U.S. motion picture
Academy Awards. It was
honoured at film festivals and
major retrospectives the
world over. And last June in
Montreal, il hosted its own
party: North America's first
major documentary film
festival.

The NFB is the oldest active
government film production
agency in the worid. And no
other government film body
has racked Up such an
impressive reputation on at
least three levels: for artistic
quality, for thoughtfulness,
and for independence f rom
governmental influence as
well as the whims of fashion.

0f course, not every movie-
goer is ecstatic about the film
board's contribution. A taxi
driver in Toronto voices an
alternative opinion as he
scorns the organization for
making "'intellectual'' pic-
tures that ''average people''
find irrelevant and duil.

However, one can't help but
wonider if such critics have
actuallv seen many NFB pro-

none are elitist. For five dec-
ades now, NFB filmmakers
and administrators have
clung proudly ta the board's
original mandate: to interpret
Canada for Canadians and for
the world. lt's a broad man-
date, but one that has pro-
duced an enormously wide
range of activity.

In fact, the NFB reaches an
awesome quantity of -aver-
age people.'' In 1988, "over
a billion people saw our films
around the world," says
Anthony Kent, an employee of
the board's international
wing.
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