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A IWERT1iSiCRS' RiIHTS.

R LEîN'' occurrences in the adv'tisitng fild in Mntrai
have brouglit up the question or adveriisers' rights in

connection witla surraunlding pubiisied matier. As these
occurrences have irivoived the advcrtising with which 1 have ta
do, Pi.N a i.i< . i>îiîsî lias kindly invitcd me ta, discuss
the question ini thiese coiurnns.

When a prîblistier seils space ta the advertiser, when docs
bis duty to the advertiser cease ?

Mien the contract lias becn fulfilled ta tbe letter, is there
in amplied obligation ta the advertiser on thc part of the pub.
liblher ta malte the advcrtiser's space as valuahle as may be il

Or, i ail events, should the publisher eclcude froni bis
columins any matter iliat may detraci (rani the value of sucla
space wshen il is inii e power of the publisher ta do so, aiways,
af course, contidering bis own interests ?

Tb'lrce iîe-wspapLrs ini lMontreal, af thc six whicb pubiisb
Semi-Rendy **avrieeihave publisbed those ut a rival

in aur uine of business, liat mereiy in dte same issue, or on tlle
sanie ppge, or tecn in the sanie colinins, but foilowing tîrose of
"6Seni-Ready," simulating the same type dispiay and general
appeýaramîce nf IlSea-ii-Ready I advtrtisenieîîts. 1 arn frec ta
say that the snuwspap)ers desisted (rom tuas course ai aur first
remanstrance. Onie pîublisher, for wlîam 1 bave the higbest
it.rpect, dcends the publicaiion) of the riva) adverlisemenas in
their piculiar position. He says a newspaper sbouid have
absolute contrai af ile -olunins, ind tbiat tbe advertiser has no
right whatever ta say w!at is or is not ta foilow bis space in the
newspaper ; in short, that the publishier owes the adverîaser
nothing autside af the letter af bis contract. He says that the
reason the advertisemeiîts objecied ta were discontinued was
nal a business one, but a sentimental onîe, and tlîat tbey were
discoiitinued because 1 requested it.

Before answering bis arguments 1 wil first show wby tbese
advertisenients were considereci objectionabie, which will, in
part, be my answer. [bir. McConneli encloses twa advcrtise
ments a ne of IlSenli-Readv " and atiother, evidenitly from a
custom tailor, saying thal ready,,i- Il_ ciothing is not equai ta
custom*rtiade. - Ediao~- l>kiNTF.R àNi Itiiisai. From
these il wiii be seen thiat the advertiser Ilfoliawing I gat after
the IlSemi-Ready " scalp on ail tours. The advertisement
1following" Ilakes up a sltemnent mnade in a IlSemi.Ready '

advertisenient a few days previoulsly, and, in a gentle, offhand
manner, denies the allegatian and whalnot for the Ilallegator.1
This advertisement was written, cantracted for and positioned
for tbe express purpor aio caunteracîiaîg the IlScmi-Ready'
advertisernents. Il was flot written primarily ta bentfit the
advertiser-its first, middle and las'. abjtct was ta counteract
the force and argument of the IlSemi-Ready I advertisements.
It may be said, it bas been said, that such kind of taik couid
not injure the kind ai advestisentrts "Stmi-Ready Il puts oui.
MNay be nal. I may be susceptible ta the cammon weakness af
the race, but this lime flattery daes flot Ulind me ta the intention
ai the advertiser of the advertisement Il fo.!wing" Tt was

liait ai the advertistr's stipîulationi with thue iîewspapers thai bis
adverlisenîeiit slîould follow tiiose of Il Senii-Ruady." 1 hiave it
on the auibariiy ai two ai the publishers. lIn any allier pîosî.
lion ihicy wotaid hiave been hîarnîiless. It was the tact tuai a
ISenii.4eady I advertist.aîent was îrullislicd ai ail tuai gave

occasionî ta, thear publication. If tlîey hadl been îiublished in
any ather position I wouid flot and cauid nl have ol'jectcd.
Really, I believe I would have etijoyed tliair being pubiishtd.
But you know the advertisenieiîî man finîds it already liard
enough ta, gel the public ear. If bis advetîisement succccds
in geiting itselt read, eveii in a half.careless mariner, and Ieaves
a sligbt impression upon the reader, it is aiten ail bis campany
geis for their money tram tîreir space. But, if a rivai coricern
is allowed ta Il sii at his tedt and say what a whaopper," ecrn
that siighî impression is likely ta bc lost. And Vou kîîow, dear
jaublisher, iî's much harder ta malte asubsequent îiayiaig impres-
sion on a mani whîo bas been balf under conviction once and
bad bis imîpression thiroticd at birih.

Now, ta taice up my respected irictîd's contention ihai a
newspaper bas the riglît ta absolutely contrai its caiumns. 1
coiiccde îlîat. Nobody adnmires an independent press more
than 1 do. Ii's the biggest and best institution ini civilizaiioii.
At least, I ibinit s0. But, is the independerîce ai a newspaper
threatened, invoived, or conîpromnised by an advertiser wlîo says
bu wants ta, gei full return for the money lie spends in advertis-
ing space. and abat il is aire pubiisher's duay Io give ii ai)
opparttîrity ta gel it il

Adveriisiiig space (tram iny point ai view) is worth just as
rnuch as the advertiser can malte il, up ta a certain, or rather,
uncertain, limit, atter thîe publisher lias, ai course, done his
share in tuie malter ai circulation, etc. 1 coniend, therelore,
that the publisher awes the legitimate adverîiser the moral sup-
port ai bis paper. 1 don't, mean that be augbî 10, give bim free
writc-ups, or anythiîîg af the sort. 1 mean tbat bu sbould pro.

:clthe space of a large and legitiniate consumer against the
attack oi a rival.

Please let nie repeat bere ibat I do ixot abject ta tbe pub.
lication of this malter, 'but to, ils being piaced folaowing aur
advertiscment. Thbe local circunîstances ai ibis case prove ibai
suppression ai tbese advertisements sbould be a matter ai busi-
nîess, and flot ai senitiment. Periiaps two*tbirds ai tbe custom
tailors who, are advettising in Montreal to-day do so sinîpiy
because IlSenii-Rcady," as an ativertised article, is cuîîing iat
tbeir trade, and bas forced ibem to it. It, iberefore, foilows
tbat tbe pubiisbei's derive a two.toid benefit fram tbe IlSemi-
Ready " business. Il the IlSemi-Ready " people believe tbat tbe
tactics of certain advertisers, ruade possible by tbe counitenance
of tbe publisher, nuiiify tbeir adverlîsements, îbey may find it
necessary ta discontinue the use oi tbat paper. The resuit in
tbat case would mean the loss ai nat aniy the IlSemi-Ready »
but ai ibose wbom IlSemi-Ready " bad driven ta advertising. I,
tberefare, bonestiy believe ibat it is as much a malter ai busi-
ne-ss on the pari ai the publisher ta protect advertisers fram this
sort ai competitian as it is for him ta sec that bis customers gel
full measure in circulation, position, etc.
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