
INTRODUCTION

This portion of CIBS contains extracts from the Industry Sector Strategies, which

set forth the main challenges that the National Sector Teams have identified in pursuing

international business opportunities. Also included are the strategic directions that.

government and industry will follow for emerging global trade, technology and investment

opportunities.

The full text of each sector strategy, including a brief profile of Canadian capabilities and

a snapshot of the international market, is only available on diskette, through the Internet,

or by FaxGink.

InfoCentre: 1-800-267-8676

Bulletin Board: 1-800-628-1581

FaYLink: (613) 944-4500,

from abroad: (613) 944-6500

World Wide Web: http://www.dfait-maeci.gc.ca

Strategis: http://strategis.ic.ga

A11 monetaiy figures In this document are expressed in Canadlan dollars unless orhert+lse indicated.

(D Ntiiiister of Supplr and Services Canada 1997
Cat. No. C2-22612-19961s IS13N 0-602-26331-0

Aussi disponible en français.
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