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"tUnbiased" !information on the te r'its or deb its of frëe trade. Some aaw business

people as having. a. 5petrïal. interest, depènding oh the effect of free [rade on tFièir

partic^ular business. Several thought academic ecariomists .were ton "academk_-" and

"paper oriented" and did not have.. a-pr.ac tica! enough orlein tatiori for the average

Canadian.

A considefable number thought that it would be b8st to listen to the vièws of

business pèople. They were seen by these participants as dealirzg "directly' with the

dollars and cerri's" and likely to have a cleat understanding of the effects of 'free

trade fvr thern. -^om e thought that 'T h8 best information 'source 'wou ld be 'Ibusirnesses

which are succ es.sful in their iawn right." Such busin6ss spokesrYieri could pravè•to be

an effective feature. of a regionally focu5ed strategy of, recruiting businëss

representatives to speak in support of the benefits of free trade to théi,r region.

Many othe.r.s identified the-media as a good information source, though many others

saw them as biiased.

The main impli:cdtion of the'se- results for communication strategy is that the

proponents of free trade, would be advised to reçruit and present to the public a

diversified and uaried range of different groups and spvkespersons, to speak out on

-the benefits of a free trade deal. Pr.iority should be placed during the period leading

up to an agreement on efforts to rec ruit such groups'to perforrn this fianctiori.

The essential aim of recruïtirig a divérse range of 5pkesp:E^rsons and groups tv,Speak

out on the beriefits of a free trade deal would be to avoid the emergence of â public

'perception that there are only one or a fëw groups in favvur of it, or that it is Only a

"govern men t" issue. I-{av ing the message of the prvp4nents 0f f ree trade ertuhCïated

and reinforced by spokespersons and groups (other than governrnent and media

personnel), which may have considerable public credïbiiity on the issue as well,

would obviously.be :likely to enhance the prospects of' that message being positively

received by the public.
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