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OPPORTUNITIES IN MEXICO:
CULTURAL INDUSTRIES

ORCHESTRAS

~ Mexico has three symphonic orchestras. Orguesta Filarménica de la Ciudad de
México, the Mexico City Philharmonic Orchestra, is sponsored by the Federal

District of Mexico City. It is the most independent of Mexico’s orchestras in terms

of salaries, itinerary and the hiring of foreign musicians. It is also the most
extensively endowed by the private sector.

The Orquésfa Sinfénica Nacional, National Symphonic Orchestra of Mexico, is

—sponsorcd by INBA. This orchestra is strongly reliant on emerging local talcnt, and

is almost entirely dependent on funds from the government.

The Orguesta Filarménica de la Universidad Auto’ﬂoma de México, Philharmonic
Orchestra of the National Autonomous University of Mexico, is con51dercd to
have the broadest repertoire of any of Mexico’s orchestras.

‘Duﬁng an interview, an official of the Orguesta Filarménica de la Ciudad de México

said that salaries are paid by the Federal District of Mexico City, while other
expenses are sponsored by private companies. Major private sponsors include

 Transportacién Maritima Mexicana, Transportacion Aérea Mextcana (Tamsa), and the

Spamsh Embassy. He added that Canadians, Russians and Americans are the best
in the classical music field and are highly sought-aftcr to work with the Mexican
philharmonic orchestras. Two Canadian musicians havc been working with the
orchestra for the past four years.

RECORDING COMPANIES

Recording in Mexico is dominated by the large multinational firms. The Mexican
media giant 7¢/evisa, and three other Mexican companies are interested almost
exclusively in “superhit” material, according to industry observers. Small

.independent labels are rare, because they find it difficult to compete with the
majors on one hand and pirates on thé other.

Sony is the industry leader in terms of sales, while Poiygram is considered more
technologically advanced.

Sony’s sales in Mexico are divided as follows:

1.6 percent international music;
23.5 percent Mexican music;
65.5 percent popular music;
1 pcfccnt rock music; and

0.5 percent classical music.”




