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Mr. BENNETT: I was responsible for in-
troducing- into the house the resolutions under
which this charge was made against adver-
tising. It was purposely a charge against
advertising. for a very special reason. At
that time there were circulated in this coun-
try 1,200,224 copies of American magazines.
The advertising in thern cost as mucli as
$1,000 to S2,000 a page. It was most attrac-
tively made up and it advertised goads that
were manufactured bath in Canada and in
the United States, but. it paid no revenue
ta this country, nana whatever. The profits
inured entircly ta the United States treasury;
nat a single sou was paid into aur treasury,
except throlighi the Post Office Department
in connection with the distribution of the
magazines by post, and in that departmnent
w e bav e neyer aperated at any substantial
profit. Confranted with that situation the
question was whethar or nat we should
permit this ta continue, sa that the adver-
tising would be dane in the manner 1 have
indicated-I shail have something ta say
about that presently-or shauld take steps
ta endeavour ta secure same revenue framn
.t. the affect being that there would be a
diminution of the. circulation of those maga-
zines. As a resuit of the efforts ave made,
while Canadian magazines in June, 1930. had
a circulation of ooly 613.237 copies, an June
30 of last year the fleure had risen ta 1,006.419
copies, and the American magazines that had
hean carryving the ada ertising and bad cir-
culated se widelv in this country found their
circulation reduced in June. 1935ý. ta 472.989
copies.

In the meantimie wbat did ave recive?
There is a ccrtain type cf magazine that
we said should flot, pay any substantial toîl
for its advertising in this country. 1 will
nlot naine the United States magazines
because that mig-ht be thought. unfair, but
where they contained flot mare than thirty
per cent of advertising matter the charge wals
twa cents a copy. That meant that the
high type American magazine ta which refer-
ance lias been made. cootaining advertising
of a very select type, with respect ta boaks
and literature, sehoals and colleges and
matters of thiat kiod. magazines that are pub-
lisbed monthlv' far the mast part. were taxed
ooly twao cents a copy if the advertising did
nlot excced thiity per cent of the contents
cf the magazine. That permitted the pay-
ment cf two cents a copy ta the revenue of
this country by every magazine cf that high
type tbat came ino Canada. It is that type
cf magazine ta which the hion. member for
Fort William (Mr. Mclvor) bas just referrad
as the magazines in which he revels. 1
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recaîl that a question avas asked in this
bouse when the measure was under considera-
tien as ta whether or not the Atlantic
Monthly waould came within the provisions
cf this section, and seime hion. member pro-
duced that magazine and showed that its
advertising did flot exceed the thirty per
cent. Thera were other magazines of that
type; it is not necessary ta go further with
respect ta tbem. Then there comes the
next type cf magazine. that whicla sefls its
ada ertising space at ana or two thousand
dollars a page. It is the mast attractive
type of advertising that comnes ino the
country and maires dissatisfied Canadians.
It magnifies the type of manufactured articles
in the United States and by inference mini-
naizes those cf any other country. On those
magazines w-e inaposed a toîl of fia e cents a
copy, wherc the advertising exceeded thirty
per cent. The Minister cf Finance noav
states that that revenue bas gone. and that
seime other means must be found cf raising
the money.

I put ta the cammittee this question: Is it
not a fact that the advartising appeariog in
the magazinles ta which I hav e referred is
hiaving and bas had a very marked effect upon
the character of the Canadian people? Not
for a single moment w'as it proposed ta tax
ideas or thought. These w-are lcft out; they
paid two cents par eapy. Tha prima minister
cf that day said that civilization itself was
dependent upon the circulation of thought
and ideas. That is why magazines w-hich put
farw-ard thought and ideas and articles for
aducatian and the development of charactar
paid oly twa cents towards revenue, if their
advertising material 'vas not more than thirty
par cent.

1 shacil not mention names, but some hon.
members must hava sean advartisements in
magazines advertising- gonds at prices very
much less than these obtaining in Canada,
and magnifying the type and qualities of gonds
produccd and thus advertised ta be sald.
In 1930 Canadians read this advertising ta the
axteot af a million copies par issue. This
typa cf advertising avas thrust upon them, and
from it they hiad ta maire a choice w-ith re-
spect ta purchases, and matters of that kmnd.
Is thora any hon. mcmber who doas flot recaîl
the beot and trend of articles which appeared
in United States magazines ta whichi Canadians
found it necessary ta answer 1n soma cf aur
cavo magazines?-for instance, articles deaing
xithi the part taken by this country in the
avar. The whole bent and power cf influence
in these advertisements was ana way, namely
ta stamp a certain idea cf civilizatico upon


