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Success with

It 1s not a matter of chance. The
full and habitual satisfaction of your customer ;
furnishing goods of unvarying excellence ; goods
that are certain to please to-day, to-morrow, every
day—that is the way to win success. Groeers the
world over know that canned meats bearing the
“ Helmet” trade mark are certain to please. They
can be depended on for uniformity day in and day ’]
out, and they are prized best -by customers who
use them most. - There is a world of satisfaction 3
in selling them, and a good profit for the grocer,
of course. =
If your jobber does not sell you the “Helmet” 38
brand, write to i —
L. WATT & SCOTT; Toronto and lontnal
"'iv S. CLAWSON & CO., St, Johp, N.B.
“SPRATT & MACAULEY Victoria, B.C.
o s Manufacturers’ Ageants. J A GORMN & co
Armour Packing Co., Kansas City, U.B.A
' " ee Mbﬂtl'eal
is Honest Goods and just
the Thing on Which to
make or Extend a Bual-
ness.
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:: Chocolate for Breakfast
It invigorates MIND and BODY
whereas Tea and Cofies i
SLOWLY RUIN THE NERVES
CHOCOIAT MENIERR
G ' But to get a good G
cup of Chocolate, N
Z::b::":“:h“‘ handle it. Out Qq:;al M om the sale the next
months. Nootha‘ WT@ hmm .
VANILLA . . ’ :
CHOCOLATES Write nmmwm mvm
And pot that cheap as ‘ & : d :
mm‘m T B 3
Ask your grocer for Chooolat Menier | ## &F# & A
The world-renowned French Vaailis Chocolate. ; > : r




