REFERENCES

REFERENCES

Dunning, J., Kogut, B. and Magnus Blomstrém (1990). Globalization of firms
and the competitiveness of nations. Lund: Institute of Economic Research, Lund
University.

Harrigan, K. R. (1985). Strategies for joint ventures. Lexington, Mass: Lexing-
ton Books.

Hofstede, G. (1991). Cultures and organizations: Software of the mind. Berk-
shire (UK): McGraw-Hill.

Jha, P. (1993). Report on inter-cultural workshop. Unpublished report prepared
for the In-Country Orientation Program, Canadian International Development
Agency, Kathmandu, Nepal.

Jha, P. (1988). Hofstede’s view: Managing intercultural organizations in Nepal.
Paper presented at the International Symposium on Social Values and Effective
Organizations: Indigenous Experiences in Developing and Newly-Industrialized
Countries, Taipei, Taiwan, 1988.

Kealey, D. J. (1990). Cross-cultural effectiveness: A study of Canadian technical
advisors overseas. Hull: Canadian International Development Agency.

McKinsey and Company Inc. (1983). Japan business: Obstacles and opportuni-
ties: A binational perspective for U.S. decision-makers. Paper prepared for the
United States-Japan Trade Study Group. Tokyo and New York: President Inc.
and J. Wiley and Sons.

Somlai, I. G. (1992). Fancy footwork: Entrapment in and coping with the
Nepalese management model. Kathmandu: Ratna Pustak Bhandar.

Somlai, I. G. (1989). “Nepal” in Asia and Pacific business travel guide. Toronto:
Summerhill Press.

34



