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BUSINESS GUIDE: 

MOVING INTO MEXICO 

ZENON ENVIRONMENTAL INC:. 
• 

Zenon Envirobinënral 
rhaKwent ,diliblic in 

1992 	compali 	i  hcc ngrowin1g raRnik. 
.:and has expandedintor[riccmuLibnal markct ,, 	LII 

-,,o'perkiticAns in EttiO-P'e and rhe'Wnited 
•

. 	. 
Zenbn,believes thatMcxici  n a InaPr potentidl 

And industrial?, 
wate r.  purificatiOn arid ..astewater rec.y•cling , 

 techniiltigy. The M4ican'S'have a national will to 
gret•çm sYith•things.vhich.is  creating a demand 
fechvirotiMentahprodiaetaiandscrYices. . - 

-• - 

st.aricc from tlac .  •Dc .parrmCnÉ'éd"Foreign 

Aftair IS aird Inrcrniolon.41,Trarlé41.5FÀfITYAnd 
Department 01 Itidti.-4n. (DI) ,have bccn 

instrumental II  in  non Hits ice'enter the 
11,1cidean rifarket»Zenun  r I  l•-,e(1;,the services  of  

• DP/UT and DI to her!) unuluct its research into .,•‹ 
the  •Mexican market and to develop an 

i,-..,.understandirig of the,country's‹9ultUre and %J.:a 
doing tillS'incss 	 assistance  
ricry.orkin and mi:c-rinu„ coma(  r iii  \lc ,d( 

thManrti rmdc rno..-aom 

Thc.coMpany . 	 cmcràitthé,.01exiaan 

Market bysellin:iliàr orr,dirAceaà service*, Lo 
General Motôrs  and Chrysler, American 

..cnnipaniea:'..with'operatIonstœiffi. Mexicti. Thesej. 
; . ;au.  tornotiv‘e;corripanici::a 1r c tdvkncw whit Zeriod 
, had to 'offer and could rcadik intcgrutr• rim 

. -ifferin into existing operin on s 

1,crion', object-lye:is ti-stUrru :+ccirporate -relatioe 
rIii y,ith,lg,e,iican,"-;Priftne'rs interes'ted'W 
rnirsiiing municipal water and.se. ,,gc projects. 
1:hey,...gre..now looking at RartncrshlpsLhamay 
involSic.anY-tat offpure pindliet represcntati' on, 

• 
 

joint  ventures, 0E1e-relationships andlar 
liCensing agreemen'ishey'feel th:ii .tly bring , 
IcAclin.g - edge techn.ulogyexperience-  eiiIr 

knOWledge to a ,partnershiti, 'and'ate_looking ro 
iii'Cii:Partricr  w  Pio'■:ri'ClEY'dniïuiriderstari'ding.,'OÈ.  r I 

rtic Wa 	[1 , 	 murkut.-, for 

thcir product., and  1  nsmincr-oricnmd 

ECONOMIC 

21 level of economic development 

E1 growth rates, actual and potential 

• sectoral and industrial distribution of activity (and imports) 

a industrial structure 

E per capita income 

al income distribution 

U consumer spending patterns and trends 

• general openness of the economy to imports 

El levels of import penetration 

a most important sources of imports 

3 currency and exchange rate factors 

POUTICAL AND GOVERNMENTAL 

12 political stability 

El government involvement in the economy and business 

D the legal framework for doing business 

IN provisions for the resolution or redress of grievances 

N controls over foreign trade 

D major trade policy instruments and tariff barriers 

non-tariff barriers such as standards and regulations 

SOCIAL AND CULTURAL 

• literacy rate 

a language and customs 

a cultural norms and characteristics 

N business practices, if they are different than Canadian practices 


