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Advertising Business Methods.

MANUFACTURER, WHOLESALER,
RETAILER, CLERK.

Would a free sample copy of the publication

AD SENSE

interest you? ~ We can truthfully answer for

you “ YES."
A postal card will bring it.

To its thousands of occasional readers we
we will say that this MODERN, FAULTLESS
EXPONDENT OF ADVERTISING JOUR-
NALISM is published in CHICAGO, at 373
RECORD HERALD BUILDING. Its thou-
sands of regular readers need no information
on this point. :

The subscription price is 100 the year and
the PREMIUM OFFERS on the side will be
of much interest to you if you have an office
or a store.

All sample copies are equipped with the
egulation tubscription blank.

Every Business Man

in search of valuable up-to-date Ideas
should send tor a copy ot

Profitable Advertising.

1t contains rrom 8o to 130 K’lgcs of original text.
profusely illustrated. TEN CENTS for a sam-
pie copy. $2.00 for 20 Months (until the end
ot 1goz). After June, subscription price will be
$2.00 per year. Address

Profitable Advertising,

Boston, Mass.
KATE E. GRISWOLD.

Two dollars means only two hundred cents, but an
idea may mean two thousand dollars.

Nationgln Banker

84 & 86 La Salle St.,
Chicago, lllinois.

A journal of national circulation. Is
read by bankers, capitalists, investors,
retired merchants. If you want to
reach a good class of buyers and the
moneyed and investing public, advertise
inthe National Banker. Sample copies
free. Advertising rateson application.

“Short Taiks on Advertising’
224 pagesi 2231' illustrations ; sent post-paid
on recel of price.

Paper binding, lithographed cover, 25 cents,
Cloth and gold, gold top, uncut «dges, $1 00.

CHARLES AUSTIN BATES
Vanderbilt Building, New York.

v Mr, Bates' Masterpiece. [t is interestingly and
readably written—more readable than one would belicve
ossible on so hackneyed a subject as advertising—and
t is illustrated by pictures intended to lend a humorous
turn to many of the sentences in the text. For those
who want a generalidea of advertising principles, the
pook will be found valuable, and ¢ven the readers to
whom its subject is more than familiar will find it an
iateresting companion for a leisure bour. It is full of
apothegms, every one of which rings with a true note.”
—@eo. P. Rowell,
« Excellent Work."—Buffalo kvening News.
« Interesting and profitable.”— Baltimore Herald
“ Lively and Sensible."—Pluladelphia Evening
Telegram.
« Handsome and Clever."—New Yotk I'ress.
« Should be read twice,"—¢ leveland World.
“ Should be on the desk of every advertiser " —Cleve
and Press.
i Best thing we have seen."—Buflalo Express.
« Most practical and helptul.”-- Minneapolis Journal
« Every advertiser may read with profit."—St. TI.ouis
Post-Dispatch.
“ Mr. Bates has rendered a service to all progressive
business men."—Philadelphia Record
 Most} nteresting of all instructive books."—Bugalo

Times.
“ Full ot ideas of value.,"—Cleveland Leader.
- Nothir_ngl humdrum or commonylace."—Bufalo

hints."—Beston Ad-

vertiser.
¢ Striking and readable."— Baltimore American.
“ Cannot fail to prove interesting."— Pittsburg Press.
« Should be in the bands of every business man."—
Philadelphia Ledger.

Commercial,
* Full ot snappy, o«

a very valuable fur coat was found to hae
disappeared from the wardr be of the nor-
insured official. Whereupon, seeing the error
of his ways. he called upon the agent and
insured. When the affair was setiled and the
premium paid the agent dismissed his client by
saying, * You will find that you have done th -
right thing. You will be compensated even fcr
the loss of a few days agoe.”” An hour later «
commissionaire called with the lost fur coa
and a note from the agent, ** I must ask your
pardon. Competition is so great nowadays thai
we are bound to take every chance of securing
clients. On my first visit at your house I was
absent-minded enough to put your fur over
my own overcoat. But I Fope your butler wi.l
in future keep a better eye on the thingsin your
hall."”

UNITED STATES MONEY MATTERS.

Henry Clews & Co New Y rk, in thdir
weekly report under date August 3rd, say :

At the moment the maiket is in a waiting
a'titude and chiefly under the control of the
trading element. So long as the big leaders
are absent no pronounced movement 1n either
direction can be expected. There is sufficient
diversity of opinion, hcwever, to provide a good
trading market until more settled tenlences
are developed. In buying much discriniination
is needed ; for there are a number of propertics
selling much beyond their iitrinsic merit.
Prices of these have been quoted up in aatici-
pation of various deals, and exorbitant pric s
paid for relative v small proportions of s ock t
sccure control, Needless to say, operating in
such stocks is dangerous work for ordinary
speculation. On the other band, selling the
market might easily be an unprofitable venture,
as many cf the unfavcrable conditions have
be -n well discounted on the recent decline, and
the country as a whole has not received any
important ch ck to its general prosperit.
Conceding the disaster to the corn crop, it will
be more local than national, and wiil be largelv
offset by satisfactory crops and counditions n
other sections. The uction cf the unions was a
bold challenge to the mest jotent corporaticn
in the United States. If yielded to the rights
of capital, in dealing with employees, must
have been surrendered and the industries of
the country thrown into confusion. There has
been no small m.sgiving as to what may be i1he
outcome of the hostility of labor towards this
great corporation; but that distrust is now
extinguished ; and the great trust experiment
must conquer its foremost difficulty and fore-
stall its chief peril. The moral of this victory
means the strengthening of trust institutions at
one of their most distrusted points ; and there-
by adds a new element of confidence to the
great industrial investments which have been
organized within the last few years.

BOTH CUSTOMER AND SALESMAN.

« Are you being attended to ?”’ said a shop-
man in George street, Sydney, to an intending
customer who was about tired of waiting.

« T was just waiting for you to get your little
game over,”’ was the jocular but truthtul rep'y.

“ What can I show you ?”

“ Have you any rubber door closers ?"’

«“No, we don't keep them. You will get
them at Perdriau’s "

« That is a long way down; have you nc-
thing for closing doors ?”’

*“No, we don't keep anything like that ;
rubber perishes too soon; there’s not much
demand for those things.”

« Then you have no steel springs or anything
that will do instead of rubber ? I’'m not weddcd
to rubber.”

« Oh, we have gate springs, of course.”

« Well can you show me them ?"'

«Ves, I can show you them, but I thought
you wanted rubber.”

In the end he got exactly what he needed ;
but only by being both customer and salesman,
But everyone will not take that trouble.

A gentleman with money to spend walked out
of a very large establishment “last week, and
took his money somewhere else. rather than
wait for half-a-dozen assistants to decide which
s$hould cease play and try to do business.—
Australian Banking Review.
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If

Every
Dealer

¥
P

in the Dry Goods & .
Business possessed
Knowledge of the txrgde
such asis containe g i

Cole’s
Encyclopedia

of Dry Goods, there

would be fewer o _

failures and more rich

dry goods merch anis
in this country.

R

The work is descriptive of all
the standard Fabrics, Gar.
ments and related articles of
merchandise handled by the
general dry goods trade.

TOGETHER WITH

A history of Cotton, Sine
Wool, Flax, ]Jute, Ramie‘
Hemp and other commetcia;
fibers.

And a full description of the
processes of carding, spinnin

weaving, bleaching, dYein'
and printing. g

The net price of the

which contains 640 Pages‘
when purchased in Chicago.
New York or St. Louis, ha;
been $3.50, carriage and d“ty
unpaid. : .

Every person ordering dil’ect
us will receive this valuable angq
: u

date book for $3.50 net. il

Remit with order and addresS
S——

THE MONETARY TIMEg

BOOK DEPT,

62 Church Street - TORONTQ =
]




