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CREATIVE SALESMANSHIP
Money-making Ideas, Tried and Tested.

Selling Goods Above Actual Demand.

Value of the Dealer’s Recommendation.

What Good Fixtures and Equipment Mean.

Supplanting Mail Order Catalogue.

A $150,000 Western Business in Less 
Than Three Years.

History of Canadian Pure Food Legislation. 

Power of the Man Behind the Counter. 

Methods of Progressive Canadian Dealers.
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