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1 . THE CANADIAN DAIRYMAN AND 

FARMING WORLD Is published eiery 
Wednesday. It is the offlclal organ of the 
British Columbia, Manitoba Kaeiero and 
Western Ontario and Bedford District 
Quebee Dairymen’s Asoclaiions. and of the 
Canadain Holstein Ayrshire, and Jersey 
Cattle Breeders' Associations.

1 SUBSCRIPTION PRICE, 11.10 a year, 
strictly In adranoe. Great Britain, SI to 
a year. For all countries escept Canada 
and Oreat Britain, add too. for postage. 
A year's eabecriptlon free for a club of 
twe new subscribers.

I. REMITTANCES should be made by 
Post OMlee or Money Order, or Registered 
Letter. Postage Stamps aooepted for 
amounts lees than 11.01. On all checks 
add SI eente for eiehange fee required at
' CHANCE OF ADDRESS-when a 

change of address Is ordered, both the 
old and the new addreeeee must be
* A*ADVERTISINO RATES quoted on ap
plication. Copy recel red up to the Fri
day preceding the following week's Issue.

I. WE INVITE FARMERS to write us on 
any agricultural topic We are always 
pleaeed to reoeire practical articles.

CIRCULATION STATEMENT.
The psld-ln-adwancs subscriptions te Ths 

Csnadian Dairyman and Farming Wsrld 
sxssed 11,Ml. The aelual circulation of 
sash Issus, Including copies ol ths paper 
sent subscribers whs are but slightly In 
arrears, and sample eeplss, exceeds it,-

twern detailed statements ef the elreu- 
l .tien el the paper, showing Its distribu
tion by eeuntrles end provinces, will be 
mailed free on requit.

OUR PROTECTIVE POLICY..
We want the readers of The Canadian

most reliable advertisers. 
Should any subscriber have cause to be 
dissatisfied with the treatment he receives 
from aay of our advertisers, we will In
vestigate the oiroumeiancee fully. Should 
we Bud reason to believe that any 
of our advertlsera are unreliable, even In 
the slightest degree, we will discontinue 
immediately the publication of their ad 
verneementa. Should the circumstances 
warrant, we will expose them through the 
eolumne of the paper. Thus we will not 
only protect our readers, but our reput
able advertisers as well. All that Is neo- 
•ary to entitle you to the benefits of this 
Protective Policy Is that you Include In 
all your letters to advertisers the words: 
"I saw your ad. In The Canadian Dairy
man and Farming World. Complaint# 
should be sent to us as soon as possible 
after^ reason of dissatisfaction haa been

COMMUNICATIONS should be
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IITHE ASSOCIATIONS AND MILK “ 
INSPECTION

It is unfortunate that the condi
tions under which milk is dr’ivcred 
to the cheese factories of Ontario, and 
paid for, make it necessary for the 
Eastern and Western Dnirymen's As
sociations to employ three officials ti. 
look after milk inspection, and the 
piusecution of patrons vho add wati. 
to or take the cream off the milk. 
Their action, however, is to be com
mended. It will relieve the instruc
tors from all testing. They will U 
able to devote their full time to 
securing a cleaner and Letter flavored 
milk from the patrons, and to aiding 
the maker at his end ol the business, 
besides giving the needed attention to 
the sanitary conditions of the factor
ies, and dairy farms supplying milk.

But in this age ol dairy knowledge 
and advancement, the need for these 
inspectors should not have arisen.

Every factory has it within its irower 
to do away with this need at little 
coat. Pay for milk supplied for ch-es<! 
making by test, end the temptation 
to water and skim is removed, "here 
ere many factories doing this with 
success, and everyone ol them could 
do so. Dairying would bo upon a 
higher plane it this wer. done.

We have heard the statement ’hat 
there is money in thie milk inspec
tion business for the associations, The 
experience of the Western Associa
tion, with one inspector, last year, 
shows this, and UiU, wo understand, 
was a strong factor in inducing th 
Associations to ixtend and assume 
full responsibility for the work the 
coming season. Tney should have s 
higher aim than this. While, wa we 
have stated, it la i ccewury under the 
circumstances to employ Inspectors 
for the special purpose ol milk inspec
tion, more energetic efforts should be 
made to Induce factories to pay by 
test, and do away with the need. Has 
all been done that should ba done 
this direction? Ho the speakers it 
dairy meetings emphasUt it aa much 
as they should? Is any aystematic 
effort being made tc induce oatrous 
to adopt thie system?

WILL BREEDING MILITARY HORSES 
PAY?

Attention in again directed to the 
deficiency in the nr.tionel horse tup- 
ply of Ureat Britain, by a recent 
statement of n war official that ut the 
end of a year's war, 180,000 cavalry 
horses would be required, whereas 
there are only 160,000 horse in the 
United Kingdom. The altuation is 
looked upon es grave, fr mi a military 
standpoint.

The British Government la said t • 
have under consi leration a scheme 
fci the encouragement ol the breeding 
ol horse suitable for miltary pur
poses, and some influence is being 
brought to bear to have .it apply to 
Canada, or at least to have the Brit
ish authorities keep in view the pos
sibilities of securing a supply toom

Canada has had some experience 
in supplying military horses. The 
South African war took from Canada 
thousands of horses, and helped i> 
clear the country ol a lot of Inferior 
t; pes and misfits. Yet the prices 
paid and the limit up to which lie 
British authoritlee would go In se- 
oviing military horses, showed that It 
would not pay Canadien farmers to 
breed specially for thie trade. This 
was shown pretty clearly by Mr. 
Robert Miller in his address at the 
horse banquet in Toronto a lew 
weeks ago.

If the British authorities have iny 
scheme that will enable us to get a 
fair price for mllitsry ht rues, we can 
assure them, and also those In Can
ada who are urging the raising ol 
thie class of horses, that we will go 
into the business ot breeding them. 
But until profitable prices are as
sured, it will be wtee for ui to con
tinue to raise the heav> draft, and 
high class carriage and saddle Lrtaaa. 
It there are any rolsflta, as there Is 
bound to be, these can be «old lor 
military pui poses. The present cIbbi

ci herses which aro being raised t*i°at 
extensively, are in good deman-l ,.t 
piolitable pricea. To change over ti 
some other class, unless the pnce.1 
arv equally as good, would be poor 
business.

MORALITY IN ADVERTISING
More and more, publishers are 

coming to recognize the fact that 
they are under just as great a moral 
obligation to see that their advertis 
ing columns are kept free from objec
tionable advertising aa they are to 
see that the tone of their reading col 
umns is maintained at a high stan 
dard. The belief that the publisher 
is responsible for the character of th ; 
advertising carried in bis paper, has 
seldom been more forcibly expresse 1 
than it was at the recent convention 
of the Canadian Press Association, by 
Mr. Medill McCormick, of Chicago, 
the publisher ol the Chicago Tribune 
one of the greatest and best news 
papers on the continent.

“I thank God,* said Mr. Me 
Cormick, "that the moral standard 
of advertising conditions in Amer
ica is one thousand per cent. nigh- 
er than it was live years ago. The 
newspaper is only as clean as its 
advertising columns. It is only is 
strong as the confidence it can 
arouse in its readers. It can make 
them believe, not only in the new- 
which it publishes bu*. in the tdver 
Using which it publishes. We have 
learned to look the truth straight in 
the face, and to admit that a filthy 
medical advertisement is a filthy 
corner in the newspaper, and that 
a lying commercial advertisement is 
a lie in the newspaper, and that the 
the deceptiv; finacial advertisement 
is a deception in the newspaper."

What Mr. McCormick said of news 
papers, is even more tiue of the ntri- 
cultural press. There are scarcely 
more than half a dozen purely .gri 
cultural publications in Canada. Be 
ing published only weekly or semi
monthly, they should be able to main 
tain a higher standard than is possi
ble in the case ol papers that are 
published daily. Several of the lead
ing farm papers in the Ur ted States, 
including the Orange Judd weeklies, 
and the Farm Journal, have refused 
hundreds of thousands of dollars 
worth ol patent medicine, electric licit 
and premiums given free advertising, 
during the past few years. Our Can
adian papers should not be blind in a 
matter of this kind.

There is another side to this ques
tion. It was touched on by Mr. Mc
Cormick. The more the publisher can 
induce his readers to buy from his 
advertisers, the more profitable his 
advertising columns become. When, 
however, a reader sees an article aï 
vertised extensively, buya it, and 
finds that he haa teen defrauded, ue 
will be slow to patronize other ad
vertisers in that paper. On this 
point Mr. McCormick said:

"We must keep out the thieve* 
and the liars from our papers; we 
must make our readers feel that 
they will get a square deal in our 
markets, and come and buy -ron: 
our printing stalls with the umfi- 
dence that they will do better tnan 
they can at any other market. This 
Is not a question of morality, or n 
question of ethics, but a question 
of commercial sanity. The public 
does not went to be deceived. Thi 
public has a memory—the public is

un Indian and never-forgets.
"I look forward to the time when 

a newspaper will be able to print 
at the top of the advertising page, 
'We are responsible for every line 
of advertising that we print. We 
guarantee a square deal to you. We 
pledge ourt-elves tc mate good anv 
loss that yov. incur through answer
ing any advertisement, that wa 
print.* "

Legitimate advertisers should pro
tect their own interests by refusing 
to advertise in papers that carry 
questionable advertising. Were oui 
leading advertisers to take a stand 
on this question they would soon 
force our papers to take the stand on 
this question that they should adopt 
ol their own accord.

As far as lies within our power, 
we try to admit to the advertising col
umns of The Canadian Lairyma.i anti 
Farming World, the advertisements t ’ 
those turns only that we know to be 
reliable. Recently we have refused 
hundreds of dollars worth of ques
tionable advertisements. We want 
our readers to know that they can dsa. 
safely with every firm whose advertise
ment we carry. Our protective policy, 
as published on the first column d 
this page, is intended to safeguard t'.e 
interests of our readers. We hope, 
therefore, that our readers will f.-el 
free to patronize our advertisers, and 
that our advertisers will appreciate 
and support us in the stand that wo 
have taken.

A FACTOR FOR THE BUTTER 
MAKER TO RECKON WITH

While the high price of butter this 
winter has been a good thing tor the 
producer, it haa had the effect f 
greatly increasing the demand lor 
margarine, or butter substitutes, not
ably in Great Britain. When the f.ng- 
lish shopkeeper cannot sell profitably 
at Is. 2d. a lb., (28c.; the demand falls 
off, and the average consumer begins 
to look around for something to take 
the place of butter. For the past few 
weeks, butter has ranged in price in 
Great Britain, at from 140s. to 150s. 
a cwt., (112 lbs.) When he buys et 
these figures the thopkieper has vo 
sell at, at least, from Is. 4d. (32c.) to 
Is. 6d. (36c.) a lb. to make any pro
fit.

These high prices for butter have 
created a little "boom" in the mar
garine business, and the middle-class 
housewife is having forcibly brought 
to her attention the fact that butter 
substitutes are estante, and that they 
can be used for cooking purposes. One 
English factory is making upwards 
of 700 tons of margarine a week, end 
others have greatly increased iheir 
output. The "neutral" which takes 
the place of the butter fat in the mix
ture, is largely imported from the 
United States, and that country ie 
benefited to some extent. A feature 
of the manufacture of maigarine th V. 
is worth noticing Is that everything 
is done in thv most cleanly manner, 
and the condition» under which it Is 
made are of the most sanitary kind 
The manufacture doea not neglect to 
make this known In advertising hla

This increased sale of margarine 
may have Borne effect upon the fut
ure of the butter trade in Ureal


