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Every factory has it within its power
to do away with this need at little
cost. Pay for milk supplied for chees:
making by test, end the temptation
to water and skim is removed. "nore
are many factories doing this with
success, and everyone of them could
do so. Dairying would be upon a
higher plane it this werc done.

We have heard the statement thas
there is money in this milk inspec
tion business for the asrociations, The
experience of the Western Asweia.

7 | tion, with one inspector, last yur.

shows this, and this, we und
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MORALITY IN ADVERTISING '

More und more, publishers are
coming to recognize the fact that
they are under just as great a moru‘
obligation to see that their advertis
ing columns are kept free from uvbjec
tionable ad: ng as they are fo

was a strong factor in inducing lh-
Associations to xtend and assume
full responsibility for the work the
coming season. Toey should have a
higher aim than this. While, as we
have stated, it is 1 ccessury under the
to employ inspectors

e B
4 ONAIGI oF

change of address l.l ov‘nn‘. bolh lla
old and the new be
wiven

5. ADVERTISING RATES uated ce ap-
lioa Copy received o Fri
ay preceding the

[ ™ write e ob
any agrieultural topic We are always
» o receive practical articles.

CIRCULATION STATEMENT,
l'lm wwl-llﬂl to TI:

warn detalied
mlmu of the pa
lon by eountries
free on
QUR PROTECTIVE POLICY..
We want the ders of The Canadian
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for the special purpose ol milk inspes.
tion, more energetio efforts should be
made to induce fuctories to pay by
test, and do away with the need. Has
all been done that should ba done 1
this direetion? Do the speakers at
dairy meetings emphasize it as much
aa they should? Is any systematic
effort being made tc induce vatrons

Ptn | to adopt this systsin?
.

b [ WILL BREEDING MILITARY HOKSES
PAY?

Attention is again directed to the
dificiency in the nntions! horse sup
ply of Great Brtain, by a recent
statement of a war official that ut the
end of a year's wur, 180,000 cavalry

. |horees would be required, whereas

there are only 160,000 horse in the
United Kingdom. The situation is
looked upon s grave, from a military
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The British Govarnment is said t.
have under consileration a scheme
fer the ercouragement of the breeding
of horse suitable for miltary pur

; poses, and some influence is being

brought to bear to have jt apply to
Cunada, or at least to have the Briv
ish authorities keep in view the pos
sibilities of securing a supply ‘rom
Cenada.

Canada has had some experience
in suppiying military horses. The
E5uth African war took from Canads
h ds of horsws, and helped iy

IITHE ASSOCIATIONS AND MILK 7
INSPECTION

It is unfortunate that the condi-
tions under which milk is de'ivered
to the cheese factories of Ontario, and
paid for, make it neccssary for the
Eastern and Western Dairymen's As-
sociations to employ three officials t.
look after milk inspection, and the
prusecution of patrons vho add wate
to or take the cream off the iilk.
Their action, however, is to be com-
mended. It will relievs the instrue-
tors from all testing. They will le
able to devote their full time to
securing a cleaner and Letter flavored
milk from the patrons, and to aiding
the maker at his ¢nd of the business,
besides giving the needed attentiom to
the sanitary conditions of the factor-
ies, and dairy farms supplying milk.

But in this age ot dairy knowledge
and advancement, the need for these
inspectors should not have urisen.

clear the country oi a lot of inferior
t;pes and misfits, Yet the prices
paid and the limit up to which 1te
British authorities would go in se
cvring military horses, showed What it
would not pay Canadisn farmers to
breed specially for this trade. This
was shown preity clearly by Mr.
Robert Miller in his address at the
horse banquet in Toremto a few
weeks ago.

If the British authorities have ny
scheme that will enable us to get «
feir price for military horses, we can
assure them, and olso those in Can.
ada who are urging the raising of
this class of horses, that we will go
into the lusiness ot breeding them.
But until profitable prices are es-
sured, it will be wise for us to con-
tinue to raise the heavy draft, and
high class corriage and saddle Lscas.
1t there are any misfits, as there Is
bound to be, these ean be sold for
wilitary puiposes, The present class

see that the tone of their reading col
umns is maintained at a high stan
dard. The belief that the publisher
is responsible for the cl:aracter of the
advertising carried in bis paper, has
seldom been more forcibly expressel
than it was at the recent convention
of the Canadian Press Association, hy
Mr. Medill MeCormick, of Chieago,
the publisher of the Chicago Tribune
one of the greatest and best news
papers on the continent.

“I hank God,’ said Mr. Me
Cormick, “that the moral standard
of advertising conditions in Awmer-
ica is one thousand per cent. pigh-
er than 1t was five years ago. The
pewspeper is only as clean us its
advertising columns. It is only s
strong as the confidence it can
arouse in its readers, It can make
them believe, not only in the news
which it ;ublmhu bu’ in the ;Jver
tising which it publishes. We have
learned to look the truth straight in
the face, and to admit that a Althy
medical advertisement is a ilthy
corner in the aewspuper, and thal
a lying comumercial advertisemeat is
a lie in the newspaper, and that th.
the deceptiv: finacial ndvemsumul
is a deception in the newspaper.”

What Mr. McCormick said of news
papers, is even more tiue of the aeri.
cultural press. There are scarcely
more than half a dozen purely -.gri
cultural publications in Canada. Be
ing published only weekly or semi-
monthly, they should be able to main
tain a higher standard than is possi-
ble in the case of papers that are
published daily. Several of the lead.
ing farm papers in the Ur'ted Btates,
including the Orange Judd weeklies,
and the Farm Journal, have refused
hundreds of thousands of dollars
worth of patent medicine, electrie bl
and premiums given fres advertising,
during the pust few years, Our Uan.
adian papers should not be blind 1n a
matter of this kind.

There is another side to this yues.
tion. It was touched on by Mr. Me
Cormick. The more the publisher ean
induce his readers to buy from his
advertisers, the more profitable his
advertising columns become. When,
however, a reader sees an article ad*
vertised extensively, buys it, and
finds that he has teen defrauded, ve
will be slow to patronize other ad-
vertisers in that paper. On this
point Mr. McCormick said :

“We must keep out the thieves
and the liars from our plrer- we
must make our readers that
they will get a square deal in our
markets, and come and buy ‘rom
our printing stalls with the confi-
dence that they will do better than
they can at an; { other market. This
is not a question of morality, or «

question of ethies, but a question
of commercial sanity, The public
does not went to be deceived. The
public has a memory—the public s

an Indian and never-forgets.

“I look forward to the time wien
& newspapar will be able to prins
at the top of the advertising page,
‘We are responsible for every line
of advertising thut wa print. We
guarantee a square dea' to you. We
rled.e ourrelves tc mate good any

that you incar through answer-
ing any advertisemen! that we
print.” *

Legitimate advertisers should pro-
tect their own interests by refusing
to advertise in papers that carry
questionable advertising. Were our
leading advertisers to take a stand
on this question they would soon
force our papers to take the stand on
this question that they should adopt
of their own accord.

As far as lies within our power,
we try to admit to the advertising col-
umns of The Canadian Luirymaa and
Farming World, the advertisements ¢!
those fums only that we know to be
reliable. Recently we have refused
hundreds of dollars worth of ques-
tionable advertisements. We want
our readers to know that they can daa.
safely with every firm whose advertis
ment we carry, Our protective policy,
a3 published on the first column of
this page, is intended to safeguacd t'.o
interestsa of our readers. We hope,
therefore, that our readers will f:el
free to patronize our advertisers, and
that our advertisers will appraciate
and support us in the stand that wo
have taken.

A FACTOR FOR THE BUTTER
MAKER TO RECKON WITH
While the high price of butter this
winter has been a good thing for the
producer, it has had the effect ‘{
greatly incressing the demand for

ine, or butter not-
ably in Great Britain. When l)u fng.
lish shopkeeper cannot sell profitably
at 1s. 2d. a 1b,, (28¢.) the demand fulls
off, and the average consumer begins
to look around for something to take
the place of butter. For the past few
weeks, butter has ranged in price n
Great Britain, at from 140s. to 150s.
a owt, (112 lbs.) When he buys »t
these figures the shopkeeper hus io
sell at, at least, from 1s. 4d. (32¢.) to
1s. 6d. (36¢c.) a lb. to make any pro-
fit.

These high prices for butter have
created & little “boom” in the mar-
garine business, and the middle-class
housewife is having foreibly brought
to her attention the fact that butter
substitutes are eataple, and that they
can be used for cooking purposes. One
English factory is making upwards
of 700 tons of margarine a week, rnd
others have greauly increased their
output. The “neutral” which takes
the place of the butter fat in the mix-
ture, is largely imported from the
United BStates, and that country is
benefited to some extent. A feature
of the manufacture of margarine th'
is worth noticing s that everything
is done in the most cleanly mauner,
and the conditions under which 1t is
made are of the most sanitary kind
The manufacture does not neglest to
make this known in advertising his
goods.

This increased sale of margarine
may have some effect upon the fut-
ure of the butter trade in Gread




