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THF COUNTRY HAS SLnwLY STARTED TO RECOVER FROM THE LEAN PERIOD IN 1985/86 
WHEN. BUDGETS wERF ruT Tn MEET OECLINING nit REVENUES WHICH LEO Tn A DROP 
OF  Gnp IN 1986 IN REAL TERMS OF 102. RUT THE TURNAROUND IS EVIDENT WITH 
GNP CROWING RY snmF 17: IN 1987. IT IS FORECAST THAT GDP GROWTH WILL RE 
MAINTAINED AT THF 2.5Z LEVEL UNTIL 1990. THE 1988 BUDGET FORESEES GOVERN-
MENT EXPENOITURF REMAINING APPROXIMATELY AT ITS 1987 LEVEL OF US S4.17 
Rit LION.  DEFENSE AND NATIONAL SECURITY ACCOUNT FOR ONE THIRD OF THE TOTAL 
BUDGET WTTH OTHER MAJOR SECTORS RETNG CAPITAL EXPENDITURES. EDUCATION. 
HousiNe ANn THF FNFRCY AND FUFI SECTORS. OMAN'S EXPORTS ARE DOMINATED RY 
nis AND JUMPED 21Z To TOTAI US 11.55 RN  IN 1987. IMPORTS ON  THE  OTHER HAND 
CONTINUED TO DROP  TE)  US 12.14 RN. IMPORTS HAVE HISTORICALLY REFN CON-
CENTRATE') IN MACHINERY AND TRANSPORT EQUIPMENT. mANuFACTURED Gimps AND 
FoontANimm IMPORTS WITH THE MAJOR SUPPLIERS BEING U.K. (27.1Z )1 U.A.E. 
(25.1Z1 AND JAPAN 111.42,1. mnsT OF THE u.A.F. SUPP1IFS bout() 8F RE—EXPORTS 
FRnm THIRD COUNTRY SUPPITERS. OMAN  IS Aisn A PRIME CANDIDATE FOR SOFT 
IOANS. ESPECIALLY FOR COUNTRIES SUCH AS JAPAN, WHICH OFFERED OMAN le 
US 120n. MN  inAN FOR INFRASTRUCTURAI AND AGQICUUTURAL DEVELOPMENT. OMAN IS 
STTL1 A YOUNG COUNTRY WITH A OFVFLOPINC niL SECTOR. RUT THROUGH A  SERTES  
OF FIVE YEAR OFVFLOPmENT PLANS IT HAS ACHIEVED GOOD GROWTH AND DEVELOPMENT 
AMI)  TS NOW FMFRGTNC AS A sTRobin REGIONAL FNTTTY. THE PRIVATE SECTOR.WHICH 
TS NORMAILY STRONG AND AMIUTTOUS. HAS REEN MORE CAUTTOUS RECENTLY RUT 
WITH THE END OF  THE eutF CONFLTCT  THE  OUTLOOK TS MUCH MORE OPTIMISTIC. 
FSPECIALIY WTTH TNCRFASED nit PRODUCTION AND EXPORT REVENUES HIGHER THAN 
EXPECTED. THE COUNTRY HAS IARGF INFRASTRUCTURE REQUIREMENTS AND WANTS TO 
OIVERSTFY ITS ECONOMY TO DECREASE ITS DEPENOFNCy ON oil. OPPORTUNITIES  FOR  
CANAIIIAN comPANIFs ARE EXTREMELY VARIED. INCLUDING  OFFENSE  AND SFCURTTY 
PRnoucTs. CONSULTANCY ENGINEERING. TELECOMMUNICATIONS. EDUCATION. HEALTH-
rApF. ELECTRIFICATION. ACRICULTuRF. PAPER AND FORESTRY PRODUCTS. nTu AND  
GAS EQUIPMENT. MINING EQUIPMENT AND SERVICES. COMPUTERS ,  AUTOMOTIVE AND 
Porto pRonurTs. UNFORTUNATFIY. FFW CANAOIAN ExPORTERS HAvF PAID ANy AT-
TENTION TO OMAN. BUT THOSE COMPANIES WHO HAVE SHOwN A COMMITMENT To THE 

MARKET HAVE HAn anon RESULTS. THERE TS A GREAT DEAL OF RECOGNITION THAT 
CANADA HAS VERY FAVORABLE EXCHANGE RATES AND Goon TRADITTONAL SUPPLIERS 
WHTCH ENSURES A GREAT DEAL OF TNTERFST IN CANAOIAN PRODUCTS. OMAN IS A 
nEyFt0PING MARKET WITH AN FYF TO QUALITY WHICH CANADIAN COMPANIES CAN 
SUPP1Y AND ON WHICH THEY SHOULD CAPITA117E. 


