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LONDON WINDOW DRESSING.

BREPRERLENTATIVE of this jowraal
recently made 2 hurrled vikit to

London, Ont. The rvetall dry goods
stures fu this eity ave not very Inrge,
Lat nearly all seem to bo prosperous
and very carefully managed. There s
novery tusty appearunce about the
interlors of theae atores, which be
tokens live merchants, frieh stock aml
thovough supervision. But what strikes
the observer most foreibly 1s the fact
ydhat the windows are all carefully and
artlstieally dressed, and much orlgin.
oality i dlgplayed In thelr arrangement.,

Une sery pretty window might e
deseribed as :a hollow square.”  Ar-
ound the back and sides of the window
were hung lengths of dreas meltons,
Joosely folded to abont ninc inches In
width, and arranged with a space Le-
tween ¢cach two lengths about equal
to the width of the goods. ‘The sidex
and back of the window were possessed
of a nickel steel framework, and on
this were arranged card samples of
all kinds of brald and Jet passcmen-
terfes and other ornaments. These
were not erowded together, but placed
ut regular spaces and hung &0 as to
he caslly studied by the onlogker., 'fhen
the floor of the window was covered
with o plain cream fabrle, arranged in
luxurjous puffs and small crect folds,
giving it a very rough but plensant
appearance. On this & few dress goods
pleces were placed standing nearly up-
right, but still slightly iuclined, and
being also placed at an angle with the
window. Only a few of these pleees
were used and space was abundant.
‘These pleces of dress tweeds, tied with
white tupe, looked quite fresh, and
were ornamented by having one cor-
ner of the last fold turned back, and
also by having & sample card of but-
tons attached to one slde. Thus the
window was very simple in arrange-
ment, not overcrowded and very strik-
ing. It had a fresh appesrance which
detafued the passerby for more than a
mere glance.

Another worthy window display
which was observed wus in o smaller
window, uand conscguently the goods
looked more crowded. No framework
was used. ‘The window was only about
six by eight, and was dressed 80 as to
be properly viewed {rom the corner of
the window touching the street and
beside the entrance to the shop. The
back and sldes were hung with dress
woods ncatly arranged, and the bot-
tom was filled with dress goods pieces
with folded tops, and fluted folds on
the sides In gsome coses. These wers
arranged 8o as to show the rear pleces
over the tops of the front pleces. Then
from the centre of the window celling
hoas and other hangings, artistically
caught up, gave a cosy and cheerful
appearance to the window.

Ribbona were shown In scveral of
the windows, the favorite method %e-
ing by a suspensfon of the roll from
the celling by a double band of the ma-
tcrial. By arranging.the distances and
plan of these hanging rolls,-as well as
by varying their height from the floor
of the wlndow, yery pretty cifects were
produced.

Linen was uscd in onc window and
shown in profusion; the window belny
dresged pretty {ull and well to the
front. Towels piled up made o founda-
tion, which was topped off by a dis-
play of fancy and stamped Hnen goods.

Much attention scemed to be paid,

especlally in clothiug stores, to thele
outside displays and to thu exhibltion
of price enrds. The men's furnlshings
atores were nlso made attractive by
well filled  windows, Some dealers
seemed to have acoujred the kuaek of
displaying neckwenr, and most of this
was shown with a white shirt as the
background for cach tie. xtensivoe dis
plays of white goods, relieved with o
proper proportion of colored tles ju
diclously placed], show to advantage
fu a good sired window. But the dls
play should run back as far us possl-
ble from the glass, thus svenring a
helghtencd elfect.

THE SUCCESSFUL ADVERTISER.

I following duescription of the sue-
cessiul advertiyer 18 irom the trench.

ant pen of J. L Jones, who has charge
of the advertising for Jones & Co.,
Kansas City, Kansus :

It you were golng to plant o crop,
would you test all signs, read all wea-
ther prophecles, and i agalnst you
sit down and say, “the season’s polng
to be aguinst me, therefore I'll not
put in a crop”? Would you not be
congldered a splendid subject for an
insane asylum 2 Would there he any
comparlson between you and the cheer-
ful farmer who went out carly and
rlowed bis land and then planted bils
seed and used his every hour in asslst.
ing In the growth ol the plant after
it should begin to grow ?

Then there {8 another kind of farmer
who s an Inseratable part of this
discussion. It's the fellow who sits
bhack and says. “I've done my part,
now let nature do her’s,

These three farmers remind us very
much of the three clnsses of business
men {n existence. Iirst, the business
man who never advertises because he's
afrald he won't get his money bhack.
Then the one who advertises about
twice o year, sitg hack with his hands
in his pocket and says, “I've put an
ad. in the paper, now let the people
rush ir and take my goods and pay
me the money.” Then there’s the last

fellow. Al! ne's the daisy ! Me
vertises every day. Has something to
advertise. Has the goods shown, ex.
plained, displayed, sold, Always at
at work; enrly and Inte tending his
crop-killing  weeds, but advertistng !
advertlsing ! advertising! e mny
throw away some tmoney occastonnlly,
but hs lnughs at that and goes in -
fuether and holder thun ever,

Don’t plant o crop unless you es.
peet to cultivate it. Don't advertise
unless Jou intend o work it for all
it Is worth.

How many goods do you suppose
this ad. would scll?  ““John Smith,
dealer In hats, eaps, boots nnd shoes,
dry goods and notions. We defy com-
petition. J. J. Smith.,” How would
this work ? *1'm going to sell a biar-
gain to-morrow. Listen. ‘Twenty cases
men's winter bLoots on sale toanorrow
at 82 a  palr, regular value §2.60.
Bought ‘em low, sell ‘em low, John
Smith.”

Don’t advertise a le; telt the truth
and prove it.

Advertisers and Subscribers mays have thoir
correspondenco addrossed to tho oare of any of
ottr ottices and they arc invited to uso thom at
any time. At tho Head Ofico, Toroutn, a place
is sot apart whero they can sece all thy latost
nswspapers anid tho latesy lssuo ot trade pspors
from all parts ot the world, whero they ocan do
thelr corrospondence or obtain any intormation,
Parcels may also be directod to the Head Oftice.

SITUATION WANTED.

Position wanted by first-class Stenogra.
pher ; 7 years experience ; highest business
and personal references. Address, Miss
E., care DRY GOODS REVIEW.

Toronto Fringe and Tassel Company

Manufaocturers of
FRINGES, CORDS, POMPONS,
TASSELS, DRESS UPHOLSTERY, and
UNDERTAKERS' TRIMMINGS.

19 Front St. West, TORONTO.,

R. Parker & Co., Pyers and

Finishers.

ALL WOOL AND UNION DRESS GOODS Dyed and Finished, guaranteeing no

shrinkage in the width,

RIBBONS, SILK AND UNION, Dyed, Finished and reblocked.
BRAIDS, Dyed and made up in gross and One dozen Bunches
OSTRICH PLUMES, Cleaned, Dyed and Curled, in the Best Styles.
FINGERING YARNS, Betlin Wools, Dyed and made up.

Send for Wholesale Price Llist.

Works and Head Office :
787 to 791 Yonge Street.

R. PARKER & (0., ToRoNT0, ONT.

——WOOLLENS anp
TAILORS TRIMMINGS——

JOHN FISHER, SON & (0,

Balmoral Buildings,
Montreal,
Canada.

| = |

Huddersfield,
England.
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