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Wayne Leipman, 1st year MBA, London, Ont. 

Cory Basha, 1st year MBA, Corner Brook, Nfld.
Ariz David, 1st year MBA, Halifax

"We're business students — if they're gonna pay, go for it."■

Yanna Angelopolous, 2nd 
, year Math, Dartmouth
I "They should put them in — 

people can decide for 
themselves if they want to 

smoke or not."
i

Puneet Luthra, 1st year MPA, Toronto
“That's not good at all... it's just promoting smoking. 
If you look at the American ads, they've got some 
idiot camel smoking — I think it's focussed toward 
the younger generation and I think (that) that's very 
bad. Health care rates are going to go up, people are 
going to get sick.. .I'm totally, totally against it."
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*PHOTOS BY DANIELLE BOUDREAU 
QUESTIONS BY KATHLEEN MIKO

Ho Ho no.
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Should the Gazette run tobacco advertising? 
You make the call.
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Wl. mât -aMike Anderson, 

1st year MBA, 
Toronto
"I don’t care."
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Greg Richardson, 1st year 
Theatre, Bedford, N.S.
"Well, they advertise other 
stuff in there. You advertise 
Pizza Hut in there 
sometimes, (but) I'm not 
going to go eat pizza just 
'cause of that. I think it's a 
good thing."

Kevin Kincaid, 
2nd year IDS, LaHave, N.S.

"For sure — it brings revenues 
for cigarette companies 

that multinationals should rule."
I think
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TO BE CONTINUED...
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THREE. ONE ...TWO... ^
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