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" IoLET

LARGE FURNISHED RROOM, 16
Peters. s 6534—7—19

TO LET—TWO PARTLY FURNISH-
ed rooms suitable for couple. Apply
30 City road. © 6489—7—19

O LET-TWO LARGE FURNISH-

ed rooms, 151 Union street. ’Phone
1959-21, 6492—7—15

TO LET—FURNISHED ROOMS, 42
Carleton street. M. 1348-11.
6586—7—19

TO LET — LARGE FURNISHED
rooms. Gentlemen preferred. 181 King
street east. ’Phone M. 1503-12.

6522—7—13
TO LET—FURNISHED ROOMS. AP-

&ply 57 Orange street. |

0 LET — FURNISHED ROOM
2 Main 8836-11. 6448—7—14

YO LET—LARGE FURNISHED
room, gentleman preferred, 181 King

itrect east. ’Phone Main 1508-12.
6470—7—13%

TO LET—FURNISHED ROOM, $2. ‘9
Elliott Row. 6832—7—18

TO LET—FURNISHED ROOMS, 83
Queen. Mrs. Francis. 6869—7—16

'TO LET_FURNISHED ROOMS, 83
Sewell street. 6870—7—14

TO LET —,TWO FU NISHED
rooms, 89 Garden street. ’Phdne Main
628. 6!381——7——16

TO LET—FURNISHED ROOM SUIT-
able for gentleman. 174 Pitt street,
ey 6852713

TO LET—FURNISHED _FRONT
room suitable for two. 72 High street.
6367—T7—16

TO LET—FURNISHED BEDROOM,
. gentleman. 72 Mecklenburg.
& 1—7—15

) 682
TO LET_FURNISHED ROOMS, 25
Paddock street.

0
6286—T7—20
TO LET—FURNISHED ROOMS.
Main 8414

6126—7—13

TO LET—FURNISHED ROOM, ALSO
room for light housekeeping. ’Phone
1508-21. 61

82—7—13

TO LET—FURNISHED AND UN-
furnished rooms for light housekeep-
ing. 281 Union. 6143—7—13

TO LET—FURNISHED ROOMS, 42
Peters. 5855—7—25

M
FLATS TO LET

REAR 58 BRUS-
6501—7—19

SUNNY FLAT
ity to party buying
kitchen range and self-feeder. Apply at
once. Box U 79, Times, 6463—7—18

'TO LET—FLAT SIX. ROOMS, FIRST

class every respect; centre city. Im-
mediate possession. ‘Phone ‘West _652-41..
5 6864—7—13

TO LET—HEATED FLAT ON GEl-

main street boulevard. ’I‘hproughly
renovated and up to date. $65 per menth.
’Phone 1508, 6405——7316

TO LET—MODERN APARTMENTS,
heated, Germain street boulevard.

ly 177 Germain. ’Phone 1508.
o y 6172-7-18.

FLAT TO LET, WESTMORLAND
road. ’Phone 2968-21. 6286—7—14

TO LET—HEATED APARTMENT,

6 rooms, central. Nestbank Apart-
ments, Mount Pleasant, 6 and 7 rooms.
Phone Main 1456. 6—2—T.1.

ﬁg
FURNISHED FLATS

TO LET—FOUR-ROOMED FUR-
nished flat. Good residential district.
*Phone 1965-21, 6629—7—16

FOR RENT—SUB-LET FOR AUG-

ust and September with privilege of
lease renewal, five-room nicely furnished
apartment. Lancaster Heights. Earle
Apartments. ‘Phone West 714 for par-
ticulars. ; 6582—T1—18

TO LET—WELL FURNISHED FLAT
—Apply J. R. Cameron, 62 Guilford
street, West. 6182—7—18

STORES, BUILDINGS

TO LET—STORE 8 DOCK STREET.
Apply 1. Williams, 16 Dock street. Tel.
1774-11. . 6117—7—18

TO LET—SECOND AND THIRD
Floor_of Factory Building, 1800 Square
Feet on each floor. Well lighted, suitable
for storage, or light manufacturing.
- Phone 1338. 6—28—T'1.

TWO FLATS IN
sels street.

WILL SUBLET NICE
in good local

WAREHOUSE TO RENT, COBURG
street, near Union. Possession at once
J. A. Likely. 6-21.—tf.

.
T01ET '

CAR TO HIRE. J. McGRATH, 363
City road. ’Phone 2878, 6825—8—9

GRAMAPHONES TO  RENT AT
Kerrett’s, 222 Union street. Open
evenings. 6024—8—6

WITZERLAN
" THE HOME OF
* FORMER KNG

Four ex-kings, the former rulers of
Greece, Austria, Bavaria and Wurtem-
burg, are now living in Switzerland, and
wmay remain there the rest of their lives
since their own people show no intense
desire to have them come home and be
forgiven. They are all reported wealthy,
and probably”are passing the most care-
free days of their careers. Former Em-

I peror Charles of Austria lives in a pic-
I"turesque but secluded villa on Lake Ge-
neva, in the same house that once was
occupied by Napoleon’s brother Joseph.
He lives very quietly and spends much
{of his time in taking long walks. His
neighbors are not aware of his identity;
most of them, perhaps, have never heard
of him, and Charles is free to come and
. go without being stared at. According
4@ bis secretary, who was interviewed

\
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NANCIAL

(J. M. Robinson & Sons, Members
Montreal Stock Exchange.)
New York, July 12.

Prev.
Close. Open. Noon.
Am Car & Fdy 189/
Am Locomotive ....
Am Beet Sugar
Am Can
Am Woolens .......
| Anaconda Mining ..
Atch, T & S Fe....
Balt & Ohio
Baldwin Loco
Butte & Superior...
Beth Steel—“B” ....
Chino Copper
Canadian Pacific ...122
Crucible Steel
Erie
Great North Pfd....
G M Certificates....
Inspiration
Intt Marine Com....
Intl Marine Pfd
Industrial Alcohol. .
Kennecott Copper...
Midvale Steel
Mex Petroleum ....
N Y Central
New Haven 815
Pennsylvania e
Pierce Arrow ....... \ 54Y,
Pan-Am Petroleum.106 * 106Y;
Reading 1 91
Republic I & S..... 964
St. Paul 35 85,
Southern Pacific .... 95%
Studebaker ......... 78%
Union Pacific
L. 83 58teel .......... 941, 94
U’ S Rubber 1014
Willys Overland ... 19% 19%

MONTREAL TRANSACTIONS.

(J. M. Robinson & Sons, Members
Montreal Stock Exchange.)

Montreal, July 12.

Canadian Bank of Commerce—10 at
185. !

Merchants’ Bank—5 at 180.

Royal Bank—16 at 210.

Brazil—85 at 42Y,, 65 at 4274,

Bridge—15 at 98%%.

Bell—15 at 103.° |

Textile—75 at 189,140 at 140, 25 at
140%, 85 at 140%. i

Brompton—50 at 147%, 216 at 148, 200
at 1485, 800 at 149, 50 at 148%4, 100 at
148%. .

Tookes—50 at 76. !

Cement—25 at 71%.

Dominion Steel—100 at 67%.

Laurentide—25 at 119%, 25 at 120, 160
at  120%, 460 at 121, 50 at 12115, 125 at
122, 125 at 128, 150 at 124%, 5 at 124%:,
25 at 125, 25 at 120%.

Power—25 at 84. )

Abitibi—600 at 88Y;, 250 at 86%, 150
at 8614, 825 at 86, 50 at 853, 75 at 8544

Quebec—1,025 at 86, 75 at 86%, 25 at
85%, 25 at 88%. -

Glass—100 at 66, 50 at 66. :

Spanish—600 at 12134, 25 at 119%, 780
at 121, 300 at 120, 275 at 121%, 800 at
122, 585 at 122%, 125 at '120%, 90 at
122%;, 125 at 122%;, 200 at 128, 125 at
120%.
Sugar—25 at 140, 25 at 142%, 175 at
145, 50 at 142, 50 at 144 120 at 141, 25
at 144, 25 at 143, 20 at 140%;. ;

Brew—70 at 68, 60 at 68%, 275 at 65,
55 at 64%, 215 at 64%5. S

Wayagamack—200 at 129, 5 at 128%5.

Spanish Pfd-—3885 at 187, 20 at 181, 100
at 130, 25 at 1386, 800 at 188, 40 at 185,
10 at 134, 50 at 180, 115 at 129, 10 at
129Y,, 225 at 128, 26 at 127, 125 at 183,
25 at 184, 90 at 182.

Sugar Pfd—4 at 160, 10 at 162, 5 at

94
42'%
87%
57

94
42Y,

" 51
3814
1223
90%
124%
1545
13

121
26%
oh
2614
2V,

192%

42Y,
193Y,
81Y,
58,
105",
9214
96Ys
35Y,
9434
5%
116
98Ys,
101Y,
19Y,

947
5%
115%,

161.
Steel Co. Pfd—25 at 95%-
St. Lawrence Flour Pfd—88 at 95.
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SHOPS YU UGHT 10 KNOW

Designed to Place Before Our Readers the Merchandise, Crafts.
manship and Service Offerad By Shops and Specialty Stores.

ASHES REMOVED

SECOND-HAND GOODS

ASHES REMOVED. PHONE 38538-41.
4276-7-1.

e e = e~ —}

AUTO STORAGE

| WIRED STALLS, FLOOR SPAGE TO

Let. Cars Washed, Repaired, day and
night. Thomson’s, 55 Sydney, Main 663.

S ——E—————————S—

'AUTO REPAIRING

.{AUTO TIRES AND TUBES RE-

paired.  Standard Vulcanizing Co.,
58, Sydney street, St. John, N. B.
5755-8-1.

AUTO AND CARRIAGE SPRINGS

repaired and made at St. John Spring

Works, 81-88 Thorne \avenue. J. E.
Arrowsmith, manager. *Phone M. 1606.
5897-7-26.

M
AUTO TRUCKING

FURNI’I‘URE, PICNICS AND GEN-
eral trucking by auto. Phone 3714.
: 4922-7-19.
e ————————————3
. BABY CLOTHING

BABY'S BEAUTIPUL LONG
- Clothes, daintily made of the finest
materials; everything required; ten dol-

lars complete. #Send for catalogue, Mrs.§

Wolfson, 672 Younge street, Toronto.
1

11-1-1920.

T S S S TS SRS,

- BARGAINS

REMNANTS OF STRIPED SHAKER
Good quality, good width. Very use-
ful goods, at Wetmore’s, 59 Garden St.

-

GOOD YEAR BICYCLE TIRES $2.50;

Tubes, $1.50; Pumps, $1;. Bells, 40c.
Tire Tape, Rubber Cement, 30x 8%.
Auto Tires, $18.90; Tubes, $2.50; Spark
Plugs. 70c. 'Lipsett’s Varitey Store,
corner Brussels and Exmouth,

S —————————— S pT—————SS
CHIMNEY SWEEPING

WITH MECHANICAL APPARATUS

,we make and repair furnace and con-
ductor pipe, kettles, boilers; also plas-
tering and whitewashing. Repair Shop,
corner Brussels and Haymarket Square.
Open evenings. Phone 3714

E——————————UNEE
'ENGRAVERS

F. C. WESLEY & CO., ARTISTS
and engravers, 59 Water street. Tele-~
phene M. 982.

e ————————
' HATS BLOCKED

LADIES STRAW, CHIP, -TAGLE
and Panama hats blocked in the latest
style. Mrs, T. R. James, 280 Main

by a correspondent of the New York
Times, the former emperor takes no in-
terest whatever in politics, and desires
to lapse into the congenial tole of coun-
try gentleman. Let him lapse! He was
by no means the worst of the ehemy e¢mn-
perors, and he at least is free from all
responsibility of having brought on the
war.

Charles is not guarded by Swiss po-
lice or soldiers. He evidently is in a0
fear of assassination or abduction, and
the understanding’ between these former
rulers and the Swiss &uthorities is that
they shall have complete liberty of ac-
tion so long as they do Bot meddle in
international affairs and ' thus abuse
Swiss neutrality. Constantine, formerly
of Greece, is now at Lugano, but made
his winter quarters at Lucerne, and cx-
pects to siend part of the summer at St.
Morits. Like Charles he travels about
the country incognito a good deal and
sperids much time in fishing and auto-
mobiling. One of his favorite indoor
@musements is to listen to conversations
at the hotels, and thus acquiring some
valuable if tary information as to what
people think of him. Constantine js per-
haps the least repentant of the former
enemy rulers.

'The former King of Bavaria lives at
Locarno in a secluded villa whose exact
whereabouts is known only to one or two
or the local authorities. He spends his
time walking through the woods and
thinking bitter thoughts. At intervals
he reads books sent to him from Munich.
The old ex-King of Wurtemburg has
several members of his family with him,
and since he is advanced in senility, he
probably is as happy in Switzerland as
he would be anywhere else. The ex-
King of Saxony, formerly a member of
the Swiss colony, has gone back to Dres-
den, and the ex-King of Saxe-Coburg has
also returned te his native land. His
mother, the Dowager Queen of Saxe-Co-
burg Gotha, is staying with the Infanta
of Spain, who has a handsome villa on
the lake outside Zurich. The Grand
Duke Cyril of Ruassia and the Prince and
Princess of Pless are also of the party.
They will spend the: rest of the summer
at Lucerne. This concludes our present
budget of society chatter.

Unfortunate Russians.

‘The real sufferers of enforced sojourn
in Switzerland are not the exiled roy-
alty, all of whom appear to be plenti-
fully suppiied with funds, but many
| Russians of noble family who fled their
i country when Bolshevism took the helm.
For the most part they were forced to
escape without having time to get much
money together. To sell their property
was impossible, and since then their cs-
tates have been confiscated. Moreover,
those who did have cash found the Rus-
sian rouble almost worthless when they
tried to exchange it for Swiss money,
with the result that these refugees are
living In genteel poverty. They have
never done any work in their lives. Most
of them are too old to work now, and
so they are being supported out of char-
ity by the large hotels, each of them
sheltering four or five of these hapiess
guests. Maybe the hotels think it a good
advertisement to have someé genuine
grand duke or princess on view in the
lobby. Maybe, gratitude for former pat-
ronage inspires them, for the Russians |
| were notoriously lavish with their money

when traveling.

street, opposite Adelaide street.

—————————— |

IRON FOUNDRIES

UNION FOUNDRY AND MACHINE

Works, Limited, George H. Waring,
manager, West St. John, N. B. Engineers
and Machinists, Iron and Brass Foundry.

S————E————
MARRIAGE LICENSES

WASSON’S DRUG STOREES ISSUE
Marriage Licenses. Hours, 8.30 am.
till 10.80 p.m. .

MEN'S CLOTHING

MEN’S CLOTHING—YOUNG MEN’S
Suits and Light Weight Overcoats at
reduced prices. W. J. Higgins & Co.,
Custom and Ready to Wear Clothing,
182 Union street. i

E—————————————————%
MONEY TO LOAN

MONEY TO LOAN ON CITY PROP-
erties. Heber S. Keith, 50 Princess
street. 6410—7—17

-
MONEY ORDERS

SEND A DOMINION EXPRESS
Money Order. Five Dollars costs three

cents.
———————————
PIANO MOVING

PIANOS MOVED BY AUTO. FUR-

niture moved to the country. General
cartage; reasonable “rates. Arthur S.
Stackhouse. Phone 814-21.

W
PHOTOGRAPHIC

FILM DEVELOPED AND PRINTED

by expert finisher in 24 hours. We do
quick, clear work with a reasonable
price. Glossy or dull finish. Try us.
Victoria Studio, 45 King Square, St.
John, N. B. Branches, Moncto., N. B.
and Halifax, N. S.

#_—-_—-———_——————————’
PLUMBING

G. W. NOBLE, SANITARY ENGI-

neer. Prices reasonable. First-class
workmanship. Try us. 154 Waterloo
street. Phone M. 2000-31.

y

REPAIRING

FURNITURE REPAIRING AND UP-
holstering, 267 Union. Phone 915-11.

USE

A

Yoo Want
Ad Way

WANTED TO PURCHASE—GEN-

tlemen’s cast off clothing, fur coats,
jewelry, diamonds, old gold and silver,
musical instruments; bicycles, guns, re-

or write H. Gilbert, 14 Mill 'street. Phone
2892-11.

WE PAY HIGHEST CASH PRICES
for second-hand goods. Peopie’s Ses-

ond Hand Store, 578 Main street. Phone

2884-41. 3714-8-2.

WANTED TO. PURCHASE—GEN-

tlemen’s cast-off clothing, boots, fur
coats, jewelry, musical instruments, bi-
cycles, guns, revolvers and tools, etc.
Highest cash prices paid- M. Lampert,
46 Dock street. Phone 8578-21.

WANTED TO PURCHASE—LADIES
and gentlemen’s cast off clothing,
boots, jewelry. Highest cash prices paid.
Dependable service.
Main street; Main’ 4872-11. Dominion
Second Hand Store, St. John, N. B.
tf

WANTED TO,PURCHASE—LADIES’

and gentlemen’s cast off clothing,
boots; highest cash prices paid. Call or
write Lampert Bros., 5565. Main street.
Phone Main 2384-11.

WANTED TO PURCHASE—GEN-

tlemen’s cast off clothing, boots, musi-
cal instruments, jewelry, bicycles, guns,
revolvers, tools, etc. Highest cash prices
paid. Call or write I. Williams, 16 Dock
street, St. John, N. B., ®hone 1774-11,

SEWING MACHINES

DO YOUR HEMSTITCHING ON A

White Rotary Sewing Machine. See
our demonstrator at work and learn the
latest fancy work. Every machine guar-
anteed for a life time, Parke Furnish-
grs, Limited, 169 Charlotte streét. Phone
652,

_

SILVER-PLATERS

GOLD, SILVER, NICKEL, BRASS
and Copper Plating, Automobile parts

made as good as new, 24 Waterloo street,

J. Grondines. i

SNAPSHOTS FINISHED'

SEND ANY ROLL OF FILM AND

50c. to Wassons, St. John, N. B,, Box
1348 and have ‘a set of very best pic-
tures, glossy finish. Work returned post-

paid.

e ————————
STOVES
‘STOVES AND FURNITURE

bought and sold. "J!*M. Logan, 18
Haymarket Squarg, ‘M73773.
# : 8893-8-7.

e ———— S —————

UMBRELLAS

UMBRELLAS REPAIRED AND RE-
covered, 578 Main' street. 8718-8-2.

\
L ____________]

WATCH REPAIRERS

DIAMONDS BOUGHT AND SOLD,
Watch and Clock Repairing a Spec-
ialty. G. D. Perkins, 48 Princess street.

RINGS, WATCHES, CLOCKS FOR
sale, watch repairing, seven years in

Waltham factory. G. B. Huggard, 67

Peters street. tf.

W. BAILEY, THE ENGLISH, AM-
erican and Swiss expert watch repair-

er, 188 Mill street (next Hygienic Bak-

ery.) \

|

HAWKER ADDS ONE MORE
TO HIS ADVENTURES

H. G. Hawker, airman and motorist,
who has earmed the title of “the man
who won‘t be killed,” had a wonderful
escape at Brooklands, Eng., recently.

While he was testing a 400-h.p. Sun-
beam motor-car, and traveling at a
terrific speed, it dashed off the track,
tearing a gap in the carrugated iron
fencing the size of a house. The nose
of the car was 'smashed but Mr. Haw-
ker coolly alighted,. stood beside. his
damaged car, and invited the photo-
graphers to “snap” him.

In the afternoon he won a race at 99%
miles an hour.

Mr. Hawker can now count more
thrilling escapes than almost any other
man. Here are some of his adventures.

August 1913:—When he made his gal-
lant attempt to win The Daily Mail
“Round Britain” Flight prize he met
1v'vith an accident in alighting off Dub-
in.

October 8, 1913:—While flying at
Brooklands a sudden gust of wind caused
him to crash, and he was taken to hos-
pital, :

March 8, 1914:—Fell again while fly-
ing at Albury, South Wales, escaping
without injury. 7

June 27,1914:—Fell into trees at
Brooklands from a height of 500 feet
while looping the loop; unhurt; machine
smashed.

February 27, 1916:—At Brooklands the
cowl of his engine blew off in mid-air;
again unhurt; machine damaged.

May 18, 1919:—Mr. Hawker’s famous
rescue, with Lieut.-Com. Mackenazie-
Grieve, from the Atlantic, while mak-
ing the flight for the Daily Mail £10,000
prize. From the moment the machine
passed over the coastline no news was
heard till seven days later, when a
Danish steamer reported their rescue.

ANGLO-AMERICAN AMITY
KEYNOTE OF JULY 4 DINNER

Speaking at the Fourth of July din-
ner of the'American Society in London,
John W. Davis, the United States ami-
bassadyr, .insisted upon the necessity of
Anglo-American comity and concluded
by saying:

“A land may be great only in unity
with its brother nations.”

James M. Beck brought g storm of
applause when he said that two coun-
tries could not expect to live harmon-
iously if either attempted to interfere
in the internal affairs of the other, The
declaration “we are two great self-re-
| specting nations and each intends to be
' master in his own house,” brought the
I diners to their feet cheeriny~

volvers, tools, etc. Best prices paid. Call

Call on write to 577 |

*.Four Tons of Nuts in

!a Week is a Record!

Four tons of nuts is more than the
average retail store sells
entire year—but John L. Orth. manager
of the Mohican Co., of Reading, Pa,
got rid of them in less than a week. iy

tons. during the last week of March
and the month of April by the simple
expedient of displaying them in his win-
dows and using liberal newspaper space
in connection with them.

found that a display of muts, selling at
three pounds for ninety-flve cents, was
especially attractive to the public. But
when the holidays were over people
stopped buying them because for some
unknown reason, they appeared to think
that nuts were a special Christmas
delicacy-

Orth didn’t see it this way, and when
Easter approached he determined to
make the experiment of staging another
i special sale. This time he offered two
pounds for fifty-five cents. On the first
day 2200 pounds were sold and the rest
“of the week was almost as profitable.

“There was really nothing to it ex-
cept to remind the public of the goods
themselves,” states Orth. “Most peo-
ple never think of nuts except at Christ-
mas time, so we just jogged their mem-
ory with a couple of attractive displays
and the use of adequate newspaper
space. When you rememlbrer that we
sold eight tons of nuts during the six
days before Christmas and six - tons
within as many weeks this spring it is
easy to see that the move was a good
one. 5

Free Ice Cream Offer
Nearly Swamped Linden

The lure of “something-for-nothing”
was almost too much for the Linden
Pharmaey;- of Geneva, N. Y., which, in
order to advertise a certain brand -of
Rochester ice cream, announced in the
local newspaper that it would give free
of charge to any one entering the store
a sample soda, sundae, dish or cone of
cream.

The, rush swamped the store from
early ‘morning until late at night, and
when the school hour came around the
children augmented the crowd to such
a degree that the chief of police was
personally called to the scene to restore
order and establish traffic regulations.

Though the management had made
elaborate preparations to meet any con-
tingency, the throngs grew so rapidly
that the store was unable to cope with
the situation, but by. forming lines the
:m]wd was finally brought under con-
rol.

To the children alone more than 4,400
cones were distributed, but no attempt
was made to keep track of the number
of dishes of ice cream given to adults.
The speed with which the news of the
unusual offer travelled broke all rec-
ords, for the children spread word
throughout the town, and the respohse
was immediate. Some of the youngsters
got in line for a second helping, but as
the crowd was so large this_necessi-
tated conmsiderable waiting to reach the
counters, and many of them gave it
up as a bad job.

That the stunt was a valuable piece
of advertising was admitted by the Lin-
den Drug Store and, although but -one
advertisement was inserted, the result
spoke volumes for the efficiency of news-
paper ads as attention gettes /and re-
sult bringers.

Brill Made 6 Handketchiefs
Look Like a Dozen )

The foundations of successful careers
are built on trifles—ability to do some
one thing particularly well and to carry
this ability into all departmes.

Even the miracle of Midas has lost
its novelty in the hundreds of thou-
sands of fortunes made in recent years
by poor boys with one suspender, but
the ability of Samuel Brill, of Brill
Brothers, New York, to make a half-
dozen handkerchiefs look like a dozen
and to camouflage bare shelves into a
semblance of much merchaxdise was the
trifle that made possible the chain of
stores bearing his name.

Mr. Brill makes his headquarters at

L

store, occupying the best part of a block,
and from a balcony overlooking the
main floor oversees the organization. It
was while watching the Longacre square
types of shoppers a few days ago that
Mr. Brill told the story of the half-
dozen handkerchiefs and some other epi-
sodes of his early business career.

«] was working for $25 a week as a
salesman some thirty years ago,” he
stated, “and would hve been a sales-
man yet if it had not been for my
mother. She had great ambitions for
her sons and continually kept at me to
take a chance.

the Broadway and Forty-ninth street|

during” the |

What’s more, he sold a total of six |

During the Christmas holidays Orth |

Your Special Notice

Is Directed to Our

Sale of Raincoats

20 Per Cent. Off All Except

i
!

|
|

Gabardines
Suits to your Special Measure
from $35 up,
our Ready Clothes are made.
,Our Custom Department is
full of new desirable cloths
bought to advantage and the
gain passed on to you—it

{

made where

World Trade
Recovery

Imminent

Mr. Otto Kahn's
impressions of the
European trade re-
vival and England’s
leadership in it, _is
discussed in the cur-

‘rent number of
Investment Items.
If your investment vi-
sion carries you to fields
afar, youwillenjoyread-
ing it each month.
Write on your business
letterhead and we will
add your name to our
mailing list.

Securities

CORPORATION
g PIMITED
ST. JOHN, N.B.
F. M. KgaToR, Branch Manager

Montreal Teronto Halifax ¥
Winnipeg New York  Lenden, Eng.

e
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means $10 a suit, and more.
Ready fqr Service Suits,
Overcoats, White Flannel

and other Outing Trousers.

Gilmour’s, 68 King St.

a

FOR BETTER GLASSES

Allow us to take comp!etewchnrgc
of your eye-glass, We will understand
your case and keep your eyes fit,

K. W. EPSTEIN 2 CO.

Optometrists and Opticians
"Phose M. 3554 393 Unilon Street

Sa h A AR A A e ke e s e A

#(Get into business, Sam,’ was her
constant advice.

“I had only $150, but I launched my
business bark, expecting to be promptly
swamped. Working capital of $150 was
hardly enoguh to supply a great deal of
confidence, but several manufacturers
of my acquaintance offered me credit
for merchandise to the value of $500.
The first to extend this offer was a col-1
lar manufacturer whom I had long
known. His friendship and advice were
of inestimable value in my initial en-
deavor. One of his first pointers was/
to urge me to make the store look pros-
perous, whethér I had the stock on d naburedl
hand to back -up appearances or not. |5°0% naturecy:

“In addition to loaning me money | tyho is she and what does she repres-
without interest he took a personal lik- en’I.‘h w"‘.’; ﬂlC‘“‘““‘t‘s lips.
ing to the venture and, after looking b o en it all came back and the final
over the store as I arranged it for the | & t—hréagl')ea;dvertisemqnt e e
gﬂiz;nﬁngdglag;e t;zmge:nsT}:‘lée s‘;lt:lgz As a mattﬁr of fact, the Veiled Lady
where customers woull be sure to see ;gp;ﬁs?g;cdd 'tD:vm; Fortt&ne.” Jewelry
them, so I got hold of som empty shirt|. —o . ent?"lPeo‘IeMguel o wuts " si"“d
boxes and filled the gaps up with them.| .o . “eo. [ 0 D ; couh ’,:g n;)a & h"’

“For every half-dozen handkerchiefs | 5; e& T; mp;:, when they bought
that I had in stock I turned back the I OneTS. € Brues were consta\:xtly
box cover, placed three on one side and gmélgclgp._ i Sterling people certainly
three on the other in such a manner 7 incinnati_by the cqrs while the

1 : \ .
that they looked like a dozen. With|gatior and unusual dodge 'was in oper-.

neckties I successfully tried the same ex- i
periment. By placing one necktie in a
box I soon had the effect of hundreds
of fabrics instead of a scant few.

“Clothing manufacturers noted the
struggle 1 was making to establish my
first venture and extended long credits,
realizing that it was a do-or-die effort.
They always received 100 cents on the
dollar, sooner or later. In these efforts
1 acquired invaluable experience and
gradually expanded- the original enter-
prise. But is was the first year in busi-
ness that told the story. After that
things came easire.”

This Veiled Lady Had
Cincinnati - Guessing.

The Sterling Jewelry Co. gave Cin-
cinnati a real thrill for several days re-
cently, when it introduced a “Mysterious
Veiled Lady,” and sent her on a tour of
the shopping districts.

The scheme was liberally advertised,

The illustrations for the campaign
were unique views of young men con-
sulting the veiled oracle, surrounded by
serious old owls, dim lights and caskets
of jewels. Every display advertisement
carried an entirely different picture.

The town went Veiled Lady hunting.
Other than a closely drawn veil, her
costume was not conspicuous. Some
very amusing incidents were recorded.
People politely questioned every woman
who wore a veil. But the crowd took it

Capitalizing Past
Advertising Successes.

About a year ago the young woman
who handles the advertising in co-oper-
ation with Dudley V. Saeltzer of the
McCormick-Saeltzer Co., Redding, Cal.
began to capitalize information she was
securing from the buyers of the store in
regard fo what to advertise. Now she
has a card system| indexed by months,
which is growing more helpful each year
and each month.

This store is a very liberal advertiser
and draws business from interior points.
It uses four principal mediums: Local
newspapers, newspapers in other sec-
tions tributary to Redding, personal let-
ters and circulars.

A “dope” sheet is made up for each
.month of the year. In the start this was
the chief source of information as to
:]ilmelstr anc(li otherwisercsirable merchan-
starting with “teaser displays” unsign-|dise to advertise. he sheet for Oc-
esait;, ‘t;he store. Py = tober, for instance, would be taken to

First came an illustrated four-column }2ll of the buyers and the manager of the
ad in the Cincinnati papers, with the store. Each was asked to submit items
mystifying headline: “The Veiled Lady | in general to bF ;?romoted. during that
will tell your fortune. She will read month. As this information was re-
your life lines; her predictions never ceived each line of merchandise was
fail. She plays no favorites. Working|&!Ven & Space in the first column. This
people, professional men and women, it will be noticed is under the local news-
rich and poor alike, receive fair play at|Paper heading, for all lines advertised
her hands. Success, fortune, good luck, | 3¢ advertised there primarily. Then
prosperity follow in the wake of the the manager and the young woman plan
Veiled Lady’ For she will bring mes-|other methods for those lines which are
sages of the greatest value to you. Look to be advertised in other ways.
for this woman of mystery and wisdom | The implements, it will be noticed, are
—she wears a heavy veil. When you to be advertised in newspapers in the
find her, aproach her and say: ‘You are tributary towns. Underwear gets a cir-
the Veiled Lady every one is talking cular campaign to back up ih: news-
about, and for your, trouble she will | PAPers. So do shoes. This includ-s
reward you.” manufacturers’ literature. Furs and silk

Fach day during the run of the sen- | Shirts get a personal letter, a special se-
sational scheme a list of well-known |lected list being used. Heating stoves
stores, with their addresses, was givenalso get into the others newspapers.
and the statement made that the “Veiled | After the month’s campaign is ended
Lady” would be shopping in those stores the contents of this sheet go on torecord

herself. in two ways. First, the lines given the
i advertising manager are copied on to

cards with the department number at

|
‘
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TER explaining the reason why
: you caught mo fish and pointing
g out to the family that it was too windy
and too rainy and too dull for fishing
and that nobody ever caught fish on any
such day, the man next door lands home
with the biggest catch of the s€ason. . «
Well! aint it disconcertin’?

That's When A Fellow
Needs A Smoke

i
|
I.mm Iy'oms ithe way farmers buy since he encouraged

- NAVY CUT CIGARETTES
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the top. They are then filled behind the
index marked “OCTOBER.” Next Oc-
tober when the buyers are sought for
merchandise to advertise the cards will
help them think of lines. And  these
cards are supplemented by others added.
The young woman has consulted adver-
tisements in the large city papers, mail
advertising, gotten ideas from buygrs
verbally and from other sources has ob-
tained a variety, each department’s lines
being kept segregated, but behind the
proper monthly index card. In‘this way
there is little chance of a line being
neglected.

Life’s Little Trials

| Wann’s Phone Offsets
Smelil-Town Handicap,

The telephone and the parcel post are
doing wonders for E. S. Wann, general
merchant in Pequot, Minn., a town with
a population of only about 260, but the
centre of a rigch agricultura]l district.
Farms are so scattered that shopping in
Pequot means a long trip for most of
the farmers. Thus Wann hit upon the
idea of utilizing telephone and parcel

i post.

| “Many times it is difficult tg hear over
. these phones,” says Wann, “so when I
# {receive an order I immediately repeat it

to the customer. Even then there may

| be mistakes, so w.th ‘every package I

| send a note saying that I hope the order

has been filled correctly. If not I ask
the customer to telephone me at once,
so that I may make the necessary cor-
rections. This shows them I am anxious
to please them, and it not only holds

! my old customers, but brings in new

jones right along.”

Wann has learned many things about

them to shop with him. For instance,
!he says he has found that it pays to car-
| ry nationally advertised brands of goods,
! because farmers today are reading ex-
| tensively and their orders show a pre«
ference for known brands.




