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The- Tra-dE* &Asscc iciticon Activities' component
of PEMO provides non-repayable support to
not-f or-prof if national trade or industry organizations
that undertake generic promotional, market intelligence
or market access improvement activities on behaîf of
their member companies.

The program contributes ta the costs of activities that
range from developing an international web page and
industry capabiliiy guides ta organizing seminars and
mounting trode show pavillons in key markets. The
program allows associations ta target niche markets for
their member companies and/or provide quality
promotional materials. lndustry associations receiving
P[MD1-Trode Associations support have mounted a

variety of sectorally based exporf promotion initiatives.
Ihese initiatives are particularly important for small and
medium-sized enterprises, which could flot afford such
undertakings on their own.

The trade association camponent is administered by
three Divisions of the Departrnent of Foreign Aff airs and
International Trade; namely:

4.C,06, - THE ARTS AND CULTURAL INDUSTRIES

PROMOTION DIVISION

AC ET - THE EouATION MARKETING UNIT 0F THE

INTERNATIONAL AcADEmic RELATIONS DIVISION; and

TC4 - THE MARKET SUPPORT DIVISION.

APPLICATIONS/As SI STANCE!/

ExPENDITURES

In 1998-99, 29 trade association applications were
appraved. A total of $2.1 9 million in assistance was
authurized and $1 .76 million expended.

During the five year period from 1994 ta 1999, trade

associations had an overage of 27 applictions
approved per yeaç, $2.25 million in assistance
authorized and spent $1 .5 million in expenditures.
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