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ple: effect of direct. mail pleces
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gveloped that many advertisers pre-
gent had found the use of one cen
e more profitable in direct m
tising than two cent letters, .
per by V. L. Price of St. Louis,
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RS’ SECTION
GET 600D ADVICE

any Helpful = Addresses
Heard on leflcult Sides

of Busmess.

Departmental business occupied most
o g!;e afternoon session of the print-
@ They, oL\ e A iry® BOGRR |
n,n% were addressed by a number. of
prominent advertisers on questions

. immediately pertaining to their busi-
" ness. The many delegates present took

a keen interest in-subjects discussed,
and asked and answered numerous
questions.

Henry L. Porter of Boston, the
chairman of the session, delivered a

short address on “Reducing the Cost-

Selling.”” - This question is as a rule
‘very vital one to printers. and a large
ffupber of questions were asked. “Re-
cent Development in Catalog: for Mail
: er Houses” was the subject of an
ddress of T. E. Donnelly of Chi
r. Donnelley has a large and varied
perienee in this particular line ,and
dled his subject well. ow to Sell
dvertising Material Thru an Adver-
ng Agency,” by Mansfield ¥. House
Montreal, * “The -Importance to
dyertisers of ‘a Study of Type De-
gn,” by Henry L. Bullen of Jersey
ity, and “The Vigilance Yard Stick
pplied to Printers” by L. A. Homn-
ein of New York were the subjects
other addresses.

‘bacco concérn in the Unite

Associated Ad Clubs’ Conven-
hon Bound to Help -
This City. .

Most of the delegates express the
opl.nkm 'thlt. the convention of the
Associated Ad Clubs of the World will
do a large amount of good for Toronto.
One delegate, speaking to. The World,
instanced a case of a large retail to-
States
which has a rule never to place ad-
vertisements in their windows of allow-
ing for this case a placard boosting
Toronto to be prominently placed in
the windows of its ninety stom scat»
tered all over the States.

Previous to the time the difterant
delegations left for Toromto the city
had been written up very fully in the
papers. In a number of cities special
editions were issued, containing many
pictures of Toronto and temng of . the
convention.

OUGHT TO ACCEPT -

ONLY HONEST ADS

Advice to. Newspapers by C.
L. Brittain of Kansas
City.

Those who attended the meeting in
the transportation: building where: re-
fégf‘?‘:‘z'ﬂﬂfo Stk i BBAg aBeYadEd
were urged by C. L. Brittain of Kansas
City to apply honesty to their adver-
tisements.

“Speaking on the kind of newspapers
in which to place the ads, he advised
that it was not the paper with the big-
gest circulation that always brought

. results, but the one in which the ads
were read to a greater extent. Con-

tinuing, the speaker said: “Most of
the newspapers live and thrive on both

{ honest and dishonest advertisements.

and if the honest advertising 'were
withheld no advertising medium could
live lohg on dishonest advertising
alone,. while on the other hand I do
think if newspepers would accept only

honest:  advertising it would be better
for the medium, and I am sure it would
be much better for the: advertiser.
‘Many newspapers have proven this to
be true.”

TrAssociated Advertising
Clubs of America

T0 MEET WITH

NASHVILLE ADVERTISING CLUB
King Edward Hotel,

' NASHVILLE

The Fastest Growing City of
the Garden Spot of
Earth, the South,

CORDIALLY INVITES=

THEM IN 1916.

EnEosed SEvien 1o tw Dasinids 1Y
of that great ‘manufacturing centre.
Mr. Vene has already formed someé

‘| very clear-cut opinions about Canada

and particularly of Toronto, which in
his perspective stands alone in respect
to several natural and acquired assets.
As & traveler of considerable extent
the opinions of Mr. Vene are of gpe-
cial value. He u familiar with Bur-
ope and has good personal knowlodn
of thé Unlted States and T This
is his second visit to Canada, he for-
mer. visit being made eighteen. years

ago.
Wonderful Changes

“The changes since are simply mar-
velous,” Mr. Vene told The World
representative as they chatted in his
private 'suite at the Westminster.
“Toronto,” he said, “hasa double at-
traction. It is such a clean city and
what strikes one most forcibly is i
home life, which is more conspicuofis
than that of any other city I lmve
@een here.”

“Then, too,” Mr. Vene continued,
“there’'s the appearance of the people.
I was at the meeting at Massey Hall
on Sunday and was more than
struck with their ‘well-dréssed. intelli-
gént appearance. The average audi-
ence here is certainly a cut above that
atthesameclass of home. “There, of
course,” he said smilingly, ‘‘weé have
water-tight compartments. three sec-’
tions of thém, into,which society is di-
vided. It is not the same.here.”

Higher Wages Beneficial

“Weéll, you could hardly compare
thém,” was the response in reply to
an enquiry as to which condition is
preferable. “Take Manchester, for in-
stance. It has been.a prospercus,
wealthy cotton centre for generations.
Yet the working-class there have no-
thing of the same appearance as the
same péople here. I don't know why it
is uhlessg it may be that wages here
are higher.” ;

“All  theé cities of Canada are not
like Toronte. ‘Even Montreal has in
some respécts an unfinished appear-
ance, and the streets are by nomeans
as cléean as yours. In Englind, ‘we
‘have an eye for the béautiful. Things|
heére are well-kept and your lake~
frent is a marvelous - t. I hav
i seen, nothing like it°ZiPWHEré¥Me
the worlgd”

Praises anitality
Of thé hospitality of Toronto, this

is a Scotchman, a native of Castle-
Douglas,
enthusiastic. “It is' extraordinary,
he said, “people here are just bubbling
over with it. I wag standing looking
in at a shop window the other even-
ing, and a man came up and offered
to show me about the city. T told him
1 did not like to takeup his time. Wut
heé seid he would simply be delighted
to bécause he was just wishing to do
something to help.”

It is the intention of Mr. Vene to
establish a branch of his already ex-
tenaive business in Canada. The Vene
Drug Co. Limited, Manchester, Eng-
land. will have two representatives in
Toronto and the warerooms which it
is expected will be opened by the be-
ginning of the year will shortly be re-
placed by permanent and éxtensive
manufacturing headquarters. Mr. .
Vene has already prospected in Mon-
treal and Quebec with a view of ex-
panding his business.

Sir William Lever, who has ihree
factorieg in Toronto, and whose won-
derful exploits in the mercantile field
are of world-wide note, is president of
the “Column” Club, Mr. Vene being
chairman. The president of an Eng-
lish club coresponds to the honorary
president here, the chairman being the
acting official head.

Contracts for New Business

For the new business contracts are
being made. One of the greatest dif-
ficulties in connection with its estab-
lishment is the working out of the pro-
blem of distribution.

“Every country has its own way of
doing business,” Mr. Vene commented,
“In England, the distribution of
goods is so easy. Why, you may go
across the country from end to end in
a night almost. Here, distances are
&0 great that it is altogether a d4if-
ferent proposition. and one to be séri.
ously studied by any man,was the last
word of the affable and responaible
representative of British enterprise
who carries about with him the hall-
marks of a large acquaintéence with
men and things.

DALLAS’ MAYOR SENDS
GREETINGS TO CANADA

The following
iteell:

telegram éxplaing

Dallas, Texas, Juhe 24.
FRed McJunkin, Ad Men's Convention,
Toronto:

Uncle Sam  sends greetings to the
Dominion of Canada- thru the great
State of Texas and the best city of that
state, Dallas, the city of the hour. So
you boys don't forget to do honor to
that. great world-beater (the great
Texas State Fair). Good luck attend
you all. Pat Q'Keefe,

VISITORS DELIGHTED
WITH EXHIBITION PARK

The Canadian National Exhibition
grounds have proved a delight for the
visiting ad men. “I have visited nearly
every fair on the continent, and I think
this one has the best grounds,”  said
Dr. 1. Schwartz, president of the
Shreveport Ad Club, yestérday. “Dallas
probably comes next,” he said.

William Haughton of Dallas - was
favorably impressed with the grounds,
and while he did not admit.that they
were ahead of those of his home town.
he said they were befter thnn any
otheu. ks

P

B ‘;?.?‘Tm Ottm Cincinnati. He is “_ were utnmld the more Oﬂwuvo they | |
w converntion, and is at :

the King Edward rubbing elbows with l“'z or theories in advertising, but they

mends made at former national gath-

FOl‘t Worth ﬂel t es Are mugt make the most effective appeal.
- Boosting Star-"%a :
Advertlsmg Manager.

Fort Worth, 'ruu,
offer o%'rlf; leu.un_a‘!‘nl advertising
ager e Star-Telegram, for a place| no importanes to
on the executive committee at this that t%ey were e:htl:\tugug:‘ ﬁ:’%’:
year's convention. Many other Texans | advised them: to- use advertising with
:’i'ltl“suﬁp‘pon hltr:idtoo. ;: well ;acdele— intelligencé and not with préjudice

om outside states an ana~| and the: s 4
da. Shuman has been prominent in o s Bhgninflrine, s
Ad Club conventions for six yearS| are the only medium in the world,”

and in Ad Club work at home for o
> esrg: sald Mr. Dobbs, “but as one who has a

this line of work in Texas and will

address one section of the convention| yoy must do 86 with the impulse to

here today. He is a member of the -
national execu rendér a service to him.” he concluded.

The Forth
working hard on 'its8 “truth” emblem
plan. This plan has been in vogue in

F‘ortléWorm!n Membe f the| Ing 1
worked succegsfully, embers o ¢
Aé’ Club are w;zm,.a to use the| tion an exhibit of magazings, of famous
truth emblem on their ads as a guar-
antes to the buyer. The - vigilance| have become standards
committes, of course, exerciss super-| Success
:Idsion over ‘all m Iﬂs

'R?i;';':th Worth party, whieh came ot ads that tender to the needs of | man now.
1,700 miles in a Special i
.convention, will hruk up here Thurs-|
'd“ l-nﬁ

visitor frem England, who by the way |/
Kirkcudbriwhtshire is most |

Mayor of Dallas.

Rdbé;tLBufdiTeﬂéOwaa
~ Work oi Industrml

GOT MANY msmms‘

Mvemsmg Teaches Peo | Bring in Factories and People
, Mu ple , el & Sooélxggﬁsow. Says
rt

Robert L. Burch, a distinguished .
m&uzlnq editor of Nashville, who 8 .
a delegate to the widely atterided con-'
vention of the Associated Advertising
Clubs of America, talked to The World
most entertainingly about the muni-
eipal advertising which Nashville is
doing. Mr. Burch, while mpreuuﬂu
- [the Nashville Advertising Club at the
- Jeonvention, is also the chai
the executive committee of the Rioﬁ-s

ie Indus Bureau, whose

ue plan of advertising tne ¢
Nashvile Induser ‘°“°mu,”
as! e ustrial
he said, “was organized w m
O‘lm for a period of t ¢
jadvertise the city of Nu‘hv ue

,m 1ts population by m of

iand conventions. [

delega- |, The Id‘r _h ‘
mg;?hm interest was taken whm
crowd t \n 'Qol Frank A.| Closer they got up to the | “that

had discovered no new

discovered a use for the| |
‘established ideas. go had no utlm« :
‘with those whe said that adv
was the direct cause of the high cost
of living, ‘because théy ‘were teaching
the people how much bet'.g' they could
live and not how cheap. Great adver- | . sl B
tising represented a standard of value | 1es ‘&o 1
for the reason that no firm of any |able mmﬂan aln the essay mboﬂ-
consequence could afford to spend | tion.
money on a worthless commodity. It |. ; - e
would go “broke” in no time. In plac- ¢
ing an advertisement to the public th‘y LOSING m How
::liler tcou‘l‘dmaf!m-ﬂ to be other than
ecen ong the younger men he Y i
dele:atesm:éll l;ta,d ‘notlcondd a monc{ to use a kind: HO"»CC Klem Issues Wlmm
- circus adve ng, but he attached
Regarding - Shortsighted

Manuhcturers.

He was glad to say that the day of
disreputable advertising was past<the
day when their beautiful landscapes
were disfigured with indecént and
despicable posters, because no adver-

elegram

mm of many cl
‘wmd .gnt.‘ i

? tmty-tm ~different
Shortsighted = manufacturers  and | C2réfully and accurately
sellers are losing their hold on coun-| Grri e Hould be
try trade thru their own carelessness.
::uwuwhmtﬂomc*.mduo!u Bk umq, e
aul, Minn., told delegates at the agri- n B . 'mt
cultural publication session. They ?u:'uu mt;w ek g
INTERESTIN E } went on making moleskin trousers and
ISTING EXHIBIT bandana handkerchief just like in the
To visualize the force of advertis-| good old days and then they wonder-
n magazines of national circula~| od what had become of the former

ads in magazines, and of methods that| trade. They didn't know that farmers
& wodth;:od thell oi weren't wearing such clothing. They
n pre els were out of toueh, The farmer of the
us buildd: etc., are set f :
and such &: i By B oy -8 g pm:;. middle west was an all-round business|
The auto. ooatrlbuud to,
itglf:s bl g Bfu'srhé ‘
. g m T
tising’ n Mwmw T e

“Don’t go out with the idea that you

He was a pioneer in

cure for a certain ill. And wheén you

gp into the manager’s office of a firm

e committee.
orth crowd, too, is

for a. year and has

train to the|eac

'rlmo are -also small’ mtuottu re-
prmntin: uxnou- tmlo marks. :

The Province of Per
Prosperity

FREEDOM from unhealthy booms and immunity from depressmg reactions have marked the course of the s
Maritime Provinces’ commercial history for years past. ‘ e ol g 3

There are underlying causes for this that nothing but a,ctual calaxmty can aﬁect

Firet of all the country’s natural resources, excellent soil and ﬁne climate combine to make great prOs- T
perity possible.

The population is especially suited to the cond1t10ns———thr1fty, energetm, industrious and economical.

While other parts of Canada have suffered from hard tlmes, the Maritime Provinces have not been- appreel- ’

ably affected.
Now while other provmces are awaiting the return of good tlmes, Nova Scotia and its sister provinces by,

the gea are enjoying a(continuation of uninterrupted prosperity.

*  In dddition to the mines and ﬁshenes the great amount of money being spent by the Domlmon Govern-
ment in port development in Halifax is giving an added impetus to all lines of business.

Without g E into details, the _a.mte value -of the manufactures, minerals, agncultnre, ﬂslung a.nd
shipping of Nova Scotia is over $150,000,000, and this for a population of less than half a million.

Turning to the educational side, there is no other province in Canada where the educatmnal standard of
the population is so high as in the province by the sea, where there is so large a proportion of public schools,
colleges, technical schools and universities as in Nova Scotia.

1t follows naturally and logically that newspapers are read and appreciated here as they are in few other
places, and it is evident that the character and quality of the newspapers and periodicals shall be of a very high

tandard. )
o ';ll;e two leam%daﬂy papers in clrcula.t.xon and in&uence are The Halifax Herald, published each morning,

mth a sworn detailed net.-pa.ld cu'culatlon statement of 8, 100 copies, and The l!'.vemnﬁ Mail, published each
evening, with an average detailed sworn net-paid circulation of 13,400 copies. '

While these papers have a political complexion they have mercilessly exposed wrong doing by both poh-
tical parties, placing the interests of the community first in every case.

One of the most successful home and farm papers in Canada is The Weekly M‘aa.l and Homestead, with a
circulation of 13,000 copies—and rapidly increuma‘ ¢ :

With the foregoing facts before them advertisers everywhere who know the value of this most desirable
field naturally select the media which give them the most profitable returns for the money invested in adver-

Y ‘.

llE‘mgThe ‘Halifax -Herald, The Evening Mail and The Weekly Mail and Homestead are read regularly in one
out of every three famxhes in Nova Secotia.
Members of the A. A. A.—Cireulation Books open to all advertisers.

The Halifax Herald, The Evening Maji and The Weekly Mail and Homestead
W. H. Dennis, Business Manager of these three pubhcatmns, is at the Walker House and will gladly give :

.

" information regardmg Nova Secotia and its possibilities to those mterested.




