. 4 l 2.3 Limitations of the Methodology

The reader should be aware that, while qualitative research techniques provide a
useful means of understanding traveler behaviour and evaluating detailed
communications tools, the results do not necessarily reflect the views of the
population of interest.

To assist program managers in developing effective marketing and communications
strategies, we have used the research findings to describe potential traveler
segments. Where possible, this information should be corroborated with available
quantitative data.
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