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INLAND REVENUE RETURNS. WWORTH REPEATING.
That else can trade papers write about
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50 continue to read until at last they become

convinced that it would be a jzain to them
to take some of the advice thus acquired
by con;tnntly reading the same thing, only
written up in a different manner.

s It ix an old story,” says the Philadel-
phia Cash Grocer, ** but one worth refer-
ring to semi-occasionally. that the retail
dealer will find it mo«t beneficial 10 cm-
ploy system in his business. Negligence
produces slovenliness, and slovenliness

drives away trade. Careful attention to
'cvu-y little detail of business, orderly ar-

-

rangement of gooda and neatness in haod-
llﬁﬁ:.imd packing them, prompt provision
to ‘suit the most fastidious taste, and

| punctuality in the performance of every

contract or promise, all Lerpenak n syste-
matic way nf conducting business that in.
vites confidence and increasing patronage.
‘The slothful, negligent retail dealer ia the
architect of his own misfortunes. A weak
foundation can onlv sustain a flimsy
superstructure for a time, until a financial
gtorm Lursty, and then it totters and fails,
The retail dealer who observes system
faithfully, btuilds uvpon a substantial
foundation, and his edifice is prepared to
withstand the shock of the financial hur-
ricene ehould it come his way. It pays to
be systematic in business, no matter what
may be its nature, and punctuality is the
handmaid of system,  No man who aims
to be successful can disregard sy~tem in
his traderelation with the people, not even
in stunll things. Plan your business, and
live up to your plans, if you hope for
prosperity.”

To what purpose could a tradesman
better devote his spare time than to read-
ing the above sentiments expresved by our
trade contemporary 1 If the same sensible
doctrines were laid before the merchants
time and again, would i* not prove a boon
to many ? There are of course those who
have for such a length of time iraveled in
a faulty groove that it would be impos-
sible to remove them from it, but there are
others who will in future take their places
and will be benefitted by the repetitions of
the ** old story.”—Retail Grocers’ Journal,

GROCERS® WI

NDOWS.

A walk about certainly reveals the fact
that more attention is being given to the
matter of window display than ever be-
fore, and that the value of such exhibits
in an advertising way is being more
fully appreciated than heretofore. This
is accounted for:

1. On the general principle of progres-

siveness, whicn effects all things,

2. Competition necessitates utilizing
cvery method promising to secure &
profitable trade,

3. The food shows have no donbt had
an cducational effect. by the many
splendid examples afforded in the arrange-
ment of the goods.

4. The frequent dz*monstrm.ionn Rgiven
of the importance of window displays as
trade winners by trade papers that have
winely followed its ferd.

There is notking sirikingly new in the
way of arrangement in theswe displays
that the writer could discover. The
pyramid rcems to be the favorite form
of outline, While this predominates,
various other forms are numerous—
cylindrical forms, squares, concave and
convex semi.circles, arches, etc. The
mas«ing of onc brand of goods in »olid
form prevails largely, and is a very
commendable feature of the displuya,

In the neighborhoods where fancy
groceries constitute 2 large part of the
stock, these goods are displsyed in tempt-
ing varicty and pleacing combiuations of
form and color.

The rule, and a good one, of confining
exclusively to the goods to be wnold, Is
seldom broken.



