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Voir cmmolit:e'e wm ouldm1< ad<i • Tat thktev
regai d wholiesaiem s .mnd i emailet., as aigents
'i cairiers, just as ami espress 1 uîmîlany,
who, for a iee, agrees to dclixt cm'eitaii
good, wlien called foi. Tliat while we
are at work on lthe suIject we ilmst seek
and inisist ipon legislative assistance, com-
pellinmg lirmus to sell al] a person waînts of
aniy aiticle advetisiled, It the adveiiseld
prive.

W'e wouild also ask ntmnufactrrers to
suite on their labels tiat gentuimne goods
can be had only ar iarmauists.

Advertising.
Practical Hints on Advertising.

Coppiri tised, %896. 1,N Charles Au isn I;aes. New V rk.
.\ great mîany mien seemi to think that

cacmiîmng the reader's eye anîd getting lis
aIttentiioi is Ihe most tait ai advcrtise-
mrent cai do, and diat wlien it lias done
tiis, there is no.hing more to be desircd.

I hims is unîduuîew imuei so son ,

but1 nul as a general tiing. Of :ourse, if
ami ad. doesi't attract attentio, it will not
be read, and, therefore, will ie uiseless,
but any ad. ii anyi newspaper will ie sure
to get somne readers, wlether i is dis-
played or not, and I wotild ratier take
mîy chamnce of coivmcimig :' few thamn of
mierely attracting a great mîany witholut
telling tiieni aiythiiing or convincinimg tliemi
of anytinimg in particular.

.\dvertisers conmplaii of the difficulty
of getting display froi umany prmtmmg
shions. Now, I have Iever seen an otitji
of t'ype in ami office so had that good dis.
play could not have beei gottei out of it.
I don't mîean fancy display -1 miean
meî'rely display.

"The way to display ai ad is to dis
play il."

Display nicamîs promnmieice. It does-
mn't mîîean prettimess, altihough somIetimîîes
prettiness is proiîîmienit. Wlen an ad.
catches your eye, It is well displayed. If
im stands out of hie mass of ads., it is well
displayed. 'The display Iies may lie set
in Frenich Clarendon -wich is the ugliest
type tliat ever was cast and yet, if It is a
proimient ad., that is proof positive tliat
it is vell displayed.

IDi)splay micanîs promiiiiiene, and it
does't mean amytlhmg else. A well-set
ad. is one iliat is prominîemnt. It doesn't
imake any difference wiether it is pretty
or not. If i is, picroiimiiient .nd looks read-
alle, tliat is all that it need be.

Ili soie papers ami ad. mullist be hand
somne to gain attention. Somîtetimiies the
nature of the goods makes a pretty ad.
more effective tlan a plain omne. This is

pirely incidental. lowever, and lias no-
thiing to do with display.

If priiters vill stick to plain type, and
perhapis omie simple border aroumnd the
ad., they wiIll lve no trouble about get 'tn
a good display. Tirce kimds of display
type are as muitch as ouglit ever to go into

a n ad., anmd twom km ids arc herter -Onme
kimd is hetter vet. Onmly a very e:w'ep
tionial ai. shouli biare mure than thmee
huesf display ii il. 'woum Iies lme bet.
ter -onie linle is >est.

Let lle display Ibe sI imple anld st i ;li
let tie type aid tie vitie space coitrast
in bunmlches ; concenitrate the white spa e
so that it cami lie seei. If ioI scatter
type all over il, nobody wIli kinow it is
there.

* *

In nieo place has tlie imiipirovemient ii
advetisiig beien so mîarked as in tIe
maga.ines. Alimost every mîîontl omne or
miore advertisers break away from lthe old
stereotyped styles and come oit vith
somîethinlg attractive and pretty. 'lie
advertising of the future will, I think, be
more lke the readig matter of to day
Il will be more initeresting and miore Cil-
tertaiing and i-.ore convincing. becatise
'I wmIl give information, aid ii a more
(l'dniitwy than now. If youm have ai
interestinîg story t) teli, and people kmnow
it tron past expeieute %%ah utr tds
tisemients, tley will ie sure to read themi,
wletler they are displayed or mnot.

Thie old style job prinier and the
old style ad. comnpositor can lardly lie
imiade to) belie e that the advermser's inie
slouild Iot lie Ile bi.gest lhmg in the
ad. ''ie namle and address, mi almnost
every case, miay better be tIe smiiallest
thîmmig imstead or the largest.

If 'umiething desirable is told aboit ii
ith- advertiseient, and -people decide tlat
they wamit to , i, tiey will look for Ile
name and addras if niecessarv. Il oughft
not to lbe so smiall as to be mdistiguiîsii-
aible, of course, but, as a general role, I
sioild say iliat if tie namie were set in hold-
face pica amid tIe address imi bold face
brevier, that woumld ite about as large as
it would ever be necessary to make it, mno
mîatter wh it the s/e of the ad.

Tlere are exceptions to titis rie, of
course, mbut liey are very frew. As a gen-
eral thmîg, a iiai advertises for the pur.
pose of rellhnîg lis goods aid iot to brmug
iiimiseif persoially iio proinence. If
lie has told ail lie lias to say about Iis
goods, tiere is no need of taking vailiable
space for tIe pirpose of puttingo in lus
namie in si.-Iine pica gothic.
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(Etxchange
i)rig Stores and Stocks

botglit, sold, and exciianiged.
Vendors blamnk form firiisied
gratis, and full information
for self-addressed envelope,
address,

Dr. W. E. 11AMILL, - - Toronto.

)mn of Ilte stranigest Ilhings in a'hîcrîis-
mmig or iii prinitmig is tlat a mtai will start
otut with the intention of lavinig tIhe best
thing lie can g( t. ile vill fimd, let us
Say, litali il 1s gollig to cost $ 1o, but tliat
by skimpmig it a Ittle bit he cai get it for
$1oo. 'Takinîg th1at $5 off te pricc and
omit of lie quality is just like takinig tlhe

WANTS, FOR SALE, ETC.

.Ad, "rt ienenunidq isse ler lithe iria of 1irsieu.s l'Wanied
emtulunfmi l'auted, Sitmm, l'oq ramt, Rsitmsl for

Sale,. ei.. iw'Hl be ineimortedi once free of ciarge. .lle.
irerr. imusi.4 not Ie sent in ca.re of tias oiflice unie.

potae stunp~ mare forwardeid te, re.mail replieR.

SITUATIONS WANTED.

IT'ATIO AN 0'E-ONo AIOUT FlIST
eprenhe. c drug clerk w'ith fourý yeperiece,

onie year ins cart% uoodi dlispeser Telgap operator.
Referenme, frishied. Addrew H. C. Cook, nanover, Oni.

SITU TI ON WANrED AS DRUG CLERK
thliree years esperience:. buth utiy and country. A i

credenia,. Addrcw Drug Cle.rk, mo% 113. P. 0..Ohawa.

BUSINESS FOR SALE
F"" SAm . ""U " ANI) s'r^'mNoE"i' m"usm-

ne,. stock $5,o. This is one of the bes busines
ini Ontario anl a rare chance. Owner go-g to Roilanm.

... sou k aitcr lis, uterests itrie. à er:us sou cents n 
ialt cbIi. balance r.pproved note'. None but ith'e 'ith

c.aitial and incaniig bisinenç neel apply. Addrens Suc.
cess, c;o L>mais mIros. & Co., Toronto.

B IESS 'OR SAI -ONE OF TIR l:E STlocateid ani best establied drug binesses in Toron.
tu. Fullet ms estigation invard. A splrndid chance for
a li e iman Write for letail% etc. W. .\lurchikon, 136Bay stitc. 'Toronto.

F OR SA.1. 1îRtI. HisNEss IUNNING A1OUT
Ss .m thre ,.ick in good shapbe anid w,. Il aunmted.

;od reaso»i for eliing. Addres, Aca.ia, c;o I.mncon
Pruz Co., 0.ndnon.

To the Trade:

Vc are wholesale agents
lor

Gelebrateb
íiiment

We have a large quantity in
stock. No extra duty to pay.
l'rices samie as the Aiericain
prices.

Write us for Prices.

JAMES A. KENNEDY & Co.,
WHOLESALE DRUCGISTS

34! Richmond St., LONDON


