R "‘moreinformation on‘who isbuying and what they are buying;‘ S

e . more lntelllgence 1nformatlon (e g 1f money for defence 1s cut it usually stlmulates

R demand for repa1r and overhaul)

: ;_’where are the’ aerospace centres of excellence broken down by product line (e g where -
" is the machine. work done, how are the ﬂeets dlstrlbuted where are the hcllCOptch '
o concentrated) : o : '

e
’0‘0

L < o \what‘arethe aerospace applications (e.g.,*forestry) an‘d where are they located;

e whatls the current product line;

L < dollar volume 1n repair and overhaul;

o - cur'rent' capabil_ity’in repair and‘oyerhaul; -

"‘ < “’jdinformation ’on.the competit'ors 1n the e)tport marlcet;y
. i.‘ < age of fleets ‘.and;trends;l and‘, '

' abrief description of assistance programs and grants. -

: “Editorial ’Consi.dertation‘s :

,In general part1c1pants felt the publrcanon was d1ff1cult to read because sections were ill-
- defined and roughly laid out However, many acknowledged that the 1mportant point was the

- . content and not the style

L The amount of techmcal 1nformat10n posed no dlfflculty for part101pants They felt it mlght be
~more dlfflcult for laymen

‘ : Many part1c1pants questloned why reCOmmendatlons" were part of the publlcatxon They
e _suggested mlnlmlzmg acronyms

2 Many part1c1pants noted the 1nformat10n was dated As one person sa1d the upcommg events

o "have past ”
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