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• to focus trade-development efforts on opportu-
nities for sales on a cash basis, supported by 
either bilateral or multilateral institutions; and 

• to make Canadian ftrms more aware of multi-
laterally funded e'en opportunities in the 
region. 

United States 
With Canadian export sales over $100 billion 

(1988), the United States is by far Canada's single 
largest and most important export market. Imple-
mentation of the Canada-U.S. Free Trade Agreement 
will be the central trade preoccupation vis-à-vis 
the United States over the next year. The trade-
development priorities are: 

• to focus efforts to sponsor U.S. buyers' 
missions on U.S. goverrunent procurement 
agencies, U.S. defence contractors and U.S. 
urban  transit authorities, and to bring U.S. 
buyers to Canadian trade shows; 

• to reinforce existing export-assistance programs, 
especially those for small to medium-siz.ed busi-
nesses, including the New Exporters to Border 
States and New Exporters to U.S. South; 

• to establish new satellite trade offices in strate-
gically important U.S. cities; and 

• to help Canadian firms participate in 300 trade 
fairs in the U.S. covering 72 industrial sectors. 

Trade and Industrial Development Program 
1988 Highlights 
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