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Tue following paragraphs relating to
“ Exhibitious,” ure veprinteid in a slightly
moditiied forms from the Inpustuian News
AXD InveNTOR'S Guing, a publication
whoso writers are evidently abreast of
the times :—

‘Theso aro the days of exhibitions. The
country fair and cattle show have ex
panded into State and  International
Lxbibitions. 1t has becomo recognized
as an axiom, that eahibitions are adver-
tisements, aud adyvertisements are new
business.  The first Worlid's Faiv at
London wag n vast enlightenment for
the manuticturing nations. It showed
what cach cvuld do, and made the start-
ing-point for a prodigious race for the
world’s trade,  The Centennial was the
grentest edvertisement this nation ever
received,  In Fke manner, the Iuris
Lixporition was an immense advertisement
fur France, Germany, Austria, Ruasia,
aud the smaller nutions of Europe. It
was known that Luglund coull manu-
facturo ; the Exposition proved that they
also were manufacturing states, each after
its own manner, It likewise accented
the advertisement wo recoived at the
Centennial,

It is said theso exhibitions do not pay ;
but the fuct remains thut they do create
new business, For this reason they are
likely to be often repeated, and in some
places to becomie permanent institutioss,
designed to exhibit, as it were, the Jdaily
progress of invention, improvement, and
discovery.

It is a ruio in business, that if you
have anything to sell it must bo adver-
tised. It must be shown in the shop
window or the newspaper or the buyer
will never know of its existence, and cer-
tainly will not buy it. Certain things,
like food or clothing, people seck whether
advertised or nat; but these things are
always in such abundance and variety
that the buyer usually buys what he sees
in preference to what he wants and does
not see.  Exhibitions are simply adver
tisements, and it may be well to look at
them from the buyer's point of view to
seo how they may best help the inventor,
manufucturer, and dealer. To deseribe
the whole art of conducting cxhibitions
would 1ill a hook, and it must here suffice
to examine a few points and show how
to exhibit goods, machinery, and new in-
ventions, in order to sccure the greatest
advantages of the advertisement.

An cxhibition is a “show,” and we
can turn with profit to the showman for
* points™ in this business. A good thea-
trical manager recoguizes that his publie
wants a really good show, comfurtable
surrowndings, and moderato jrices.  So
we find in a good theatre a well warmed
and lighted room, good seats, carpets,
hangings and fixtures of the best, a good

performance, anid with the scale of prices
adjusted to tho cost of the work. Pre-
cisely in the same manner, an exhibition
to be a success must be held in an attvac-
tive and comfortable building, with wide,
amooth walks, plenty of seuts, good ven-
tilation and light, a low price of admis-
sinn, and a really good displa » of pictures,
machines, fruits, or other things on exhi.
bitivn, At the Paris Exposition the
French pictures hung in huge rooms
mengrely decorated, and with only here
and there 2 seat. The German art gal-
lery was provided with plenty of scats
and freo catalugues for alf,  Tho English
art rooms were like drawing rooms—
almumbunt resting places, elegant decora-
tions, and o profusion of flowers, The
[ronch rooms wers well patronized, but
the German rooms were crowded, and
the Inglish overflowing at all times.
The reason wus not in the digplay, but
the manner of the display. ‘The Paris
Exposition was better than the Centennial
beenuse it was more compact ; it required
less futigue to see it all ; there was a pro-
fusion of seats, especinlly out of doors,
and there was a studied effort to please,
attract, and charn tho visitors.

———

In the thentro, people meet to enjoy an
intelleetsul ontertainment, and it is essen-
tisi that they be at case or they cannot
enjoy tho performance. This you can
prove for yourself by standing up through
an opera. To examinoe a new picce of
machinery is also an intellectinl pleasure,
and it is quite as important that the
spectator he at ease as in witnessing a
play.  Jaded Hinbs, wearied eyes, awk-
ward and uncomfortable positivns, the
heat and dust of a crowd, noise and con-
fusion, are fatal to the exhibition. You
miy have the mo-t novel aml interesting
invention known, but if your nudicnce
is weary, harassed, and physically or men-
tally ill at case, your time and effort in
showing the machine are pmctically
thrown away. This is recognized in a
goeneral way, but 1 % to the extent desir-
able. The exhibic r who will wke a
lesson from the theatre, and provide
every .onvenience for his visitors, will
get the hest return for his trouble.  If it
were possible, & new invention that must
be seen and expliined to Le undenstood
should be placed in a good light, in a
quict room, and tefure a small audience
seated in a semicircle round it. For
some inventions it would pay to show
them at slated times in 2 small hali,
where they could bo illustrated hy pic-
tures and models of all the parts in detail,
the machine itsclf and its work, and fully
explained by a competent lecturer.  The
marvellous spread of the phonograph and
its almost uwiversal inspection by the
people of this country was due almost
wholly to the skill of a practical theatrical

manager who exhibited the machine in
small halls throughont the country, Had
it heen placed on a table in somemachin-
ary department of an exhibition, and
shown in the usnal way to the few peo-
plo who Lad the strength and conrage to
crowdd up to the stand, its inventor would
never havo won the fame and money the
machine brought him,

Suppese the Exhibitur has somo singlo
article or tool, a new style of seissurs,® fur
instance, mmul ho wishesto get the greatest
possible retnen fur the  advertisement,
The usunal way is to display tho scissors
arranged in geomelrvical patterns on o
back ground, with the watning, “ Pleaso
not touch ;” or even in a glss case, so
that the people cannot tunch whether
they please or not. Al this shews the
exhibitor is profoundly jgnorant of hum.n
noture.  As o general rule, seissoisdo not
arnge themselves in geometrical pat
terng, and such an soangement is a dis-
traction and za impertinence.  Dues the
exhibitor wish to show his scissors or his
chitl in arranging them in funcy patterns?
Tho patterns distract the attention from
the chief point, which is scissors, and
therefore they are an impertinence, In
the Tower of London the guides point
out to the visitor that the gunsare ar
ranged as flowers, feathers, and other
fantastic designs ; while, after all, these
patterns are nothing, and only serve to
take his attentivn from the ral thing—
guns.

The dismal legend “ Do not touch”
has been the ruin of many an exhibition,
The only way we have of recognizing the
outside world is through the senses, and
touch is one of them,  To forbid the use
of this sense, except in the case of frgile
goods, is simply to reduce the benefit of
the advertisement.  The coming seissors-
maker, bent on showing his new and
valuable style of scissors, will arrange
seats hefore a large table, and on the table
he will place dozens of his best scissors,
with an invitation to all to sce, handle,
and try them on. Mo will provide
cloth or other materinl, on which the
scissors may be trivd, to show how heau-
tilully they fit the hand, how easily they
work.  Behind the table he will place
an atimetive younyg woman to show the
scissors, to explain their advantages. This
young person will have an abounding
patience, a lively tongue ; will be modest
but bright, and have a profound belicef in
the value of these particular scissors.
Thoe people, at eass physically, pleased
with the winning manner of the attend-
aut, and charmed with what they can
touch and see with freadom, will disite
to own and keep such very supcrior

® Whero tho word ‘‘acissora® occurs our read-
crs may read **skates,”




