CANADIAN COURIER.

Luxury with Economy

3 Days on the Atlantic

THE ST. LAWRENCE ROUTE

No more magnificent river trip can be found anywhere else in
the world. A two-day sail down the mighty, placid river on
the splendid Royal Mail Steamships

ROYAL EDWARD

ROYAL GEORGE
Two days of unequalled scenic and historic interest.
Then a little more than THREE DAYS ON THE AT-
LANTIC to Bristol (Avonmouth), thence Special Express
Trains whisk the traveler to London in two hours.
These steamers are in a class by th lves in Ap
Seaworthiness and Beauty of Interior.
The Private suites of Apartments; luxurious Public Cabins
treated after historic periods in decorative art, are unexcelled by
anything on the Atlantic,

. For all information apply to steamship agents, or the follow-
ing general agents of the Company: H C. Bourlier, Canadian
Northern Building, Toronto. Ont.; J.B. Hoseason, Cana-
dian Northern Building, Montreal, Que.; P. Mooney,
123 Hollis Street, Halifax, N.S.; A. H. Davis, 272 /4 2

”»AMA::," Street, Winnipeg, ; CANADIA“ .
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Before planning
your Summer out-
ing, write for a C.
P. R. Booklet out-
lining the most
popular resorts and
fishing grounds
located along the
line of the Cana-

dian Pacific Rail-

way.

Visit Muskoka
Lakes, Point-au-
Baril, Kawartha

Pickerel Rivers.

*The C. Pl

is the popular sum-
mer resort route.”

@ P

Lakes, French and |

SPRING FISHING
“The Highlands of Ontario”

Is the Fisherman’s Paradise.

THE GRAND TRUNK RAILWAY SYSTEM
THE DOUBLE TRACK ROUTE
Is the only line reaching all these resorts.

THE KIND YOU CATCH WHERE THEY ARE CAUGHT.

MUSKOKA LAKES—Black Bass, Pickerel, Salmon Trout.

KAWARTHA LAKES—Speckled Trout, Black Bass and Maskinonge.

LAKE OF BAYS—Speckled Trout, Salmon Trout, and Blalck Ba';s. t
ALGONQUIN PARK—Speckled Trout, Black Bass, and Salmon i roud. e
TEMAGAMI—Black Bass, Lake Trout, Speckled Trout, and Wall-eye rout.
LAKE NIPISSING—BIlack Bass, Maskinonge, Pickerel, and .Plkel e
GEORGIAN BAY—Black Bass, Salmon Trout, Lake Trout, Pickerel, an rout.

OPEN SEASONS.

BLACK BASS—June 16th to Aprils 14t‘b'h bfollonitx;lg year.

! —M: 1st to September . : x

giggd%lﬁl}gRTO%(’)l‘UzND ?}I&K% 'I‘ROU%‘—Dec. 1st to Oct. 31st following year.

MASKINONGE—June 16th to April 14th following year.

PICKEREL—May 16th to April 14th the following year. 2 e

Write to the following Agents for full particulars—how 1o ge ere, ¥ s
etc.: A. E. DUFF, Uniong ngtion, Toronto, Ontario; J. QUINLAN, %znaven:#re(;stg
tion, Montreal, Quebec; W. E. DAVIS, Passenger Traffic Manager, onére 'al :'Pas:
BELL, Asst. Passenger Trafic Manager, Montreal; H. G. ELLIOTT, Gener
senger Agent, Montreal.

aGHOOL GLOGING TIME

With its attendant commencement exercises and
other functions, home comings from school, and
many other interesting events, is a season of sur-
passing interest in the home life of our Canadian

It is a time of great joy
to the student let loose
from school on a long va-
cation; it is an equally
joyous oceasion to
mothers, fathers, brothers
and sisters, who find their
loved ones home again on
a long summer’s reunion.

For several years the

endeavoured to add to the
interest of the occasion and the entertainment of its
readers at this time by issuing an Educational
Number.

The success that has met our efforts in previous
years inspires us to produce an Educational Number
this year that will be bigger, better and of greater
interest than any of its predecessors.

The
Educational
Number

Will be issued on
June 29th

and will treat throughout of educational topies.
The work of our schools and colleges during the
past year will be carefully reviewed in interesting
style. Other articles on higher education, the ad-
vantages of private schools, and stories about college
life will be features, while the whole issue will be
profusely illustrated.

The Educational Number will undoubtedly be
looked forward to eagerly and read with keen in-
terest. Because of its educational character and our
readers’ interest this special issue has unquestion-
able value, quite out of the ordinary, for the ad-
vertising of our Canadian schools and colleges.

Universities, boarding schools, conservatories, art
schools, business colleges and all other educational
institutions who are looking to receiving boys and
girls after graduation from our public schools or
collegiate institutes, will find the CANADIAN
COURIER EDUCATIONAL NUMBER an effective
medium for advertising.

A special discount from our regular advertising
rates is accorded to all educational institutions.

The fullest information as to rates, ete., will be
gladly furnished on request to

THE ADVERTISING DEPARTMENT,
The Canadian Courier,

Toronto.

IN ANSWERING ADVERTISEMENTS, PLEASE MENTION ‘‘THE CANADIAN COURIER,"’




