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Iiîtially, there was a lot of interest ini establishing a new satellite broadcasting

initiative along the ânmes of TV5, the French-laiiguage super-station with 20 per

cent Canadian content that is distributed worldwide. There has also been some

discussion of using the new Internet. And stili others say, no, we should build on

the already established strength of Radio Canada International (RCI) and expand

its satellite capabilities.
In short, the debate on a new Canadian strategy has begun with the issue of

platfom. Instead, 1 propose that we begin wit.h the basic question: what do we want

to say? What do we want to communicate tbrough son-e new sophisticated sy-

tem? lInstead of talking about platforms, we should begin with the question of conz-

tent. What Canadian values do we want to trumpet? WThat kind of an effect do we

want amy information to have? WThat do we want to achieve with any commnunica-

tions strategy?

Do we warit to provide information that would:

*Establish a Ganadian perspective on internationial news?

*Feature Canada's commxÎtmemt to huxn rights values around the world?

*Demonstrate Cauada's advanced communications technology?

*Promote and reflect Canada's multicultural heritage?

*Reinforce Canada's richly deserved reputation as peacekeepers and mediators?

*Reflect Canada's imterest in the welfare of children?

*Show the world that Canada can play a key role li preparing countries for

democratization and good governance?

Twinned with each of the above is, obviously, a particular audience and a par-

ticular impact. With respect to the worldwide audience, do we want to reacli a

broad general public, or influential opiniion-7xiakers, or government anid non-gov-

erninental aid workers li developing countries? Do we want to target business

interests i order to support and promnote oui technology industries? Or, 15 there,

perhaps, some way of combining a mumber of the -above?
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