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also successfülly launched and established their own brands. Brands from multi-nationals like
Heinz, Lipton, Nestié and Unilever are popular with Indian consumers, and Baskin-Robbins
recently made its debut. There are restrictions on the export of certain dairy products, although
export reforms and the decanalization of many dairy products are opening up a number of items
to the export market.

India is one of the world's largest and fastest growing markets for miik and milk products. The
profitability of the industry bas been good. A vast market for dairy products is developing with
the increase in disposable incomes. In addition, the growing affluent middle class is embracing
milk and milk products as healthy choices and an important part of their diet. Canadian


