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No maii-made product such as a Piano can ever
be entirely frre from competition. It is not desîrable that it
should be, because competition is an incentive.

But the more deeply a Piano is rooted ln tire good
opinion of its owners, tire Iess tire vîreis of rivalry.

This os strikingly hrue of the Mason & Rish, "Tire
Piano wîth a Soul.»' tire piano of tire Canadian family, known
on Canadian soif f rom Coast to Coast, as "Tire Best Piano
Buif t.- It is an instrument of signal distinction- tire markcet
can offer notirg better- and probably NEVER wîlI!
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