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4. Royal City Prize.

Aa The Cup to be won twice before becoming the property of any competitor.
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Ai The Cup to be won two years in succession before becoming the property, of any 
competitor.

2d ... ............................
3rd Prize . ............... 
Five Prizes, each.

Open to members of the Active Militia. Ranges, 200, 300 and 500 
yards. Seven rounds at each range. Snider Rifle, Government issue. En
trance, 50 cents. .

1st Prize, Challenge Cup, presented by Capt. John Irving, of New West- 
minster, and................................ ..........................................................................................  00

2nd Prize ......................................................................................................................................... 7 50
3rd Prize...........................................   5 00
Five Prizes, each........................................................................................................................... 2 50

— +9*•. SECOND BAY."8 . — .

---------- 812 00
.7 50

-5 00 . •

j..,. 250, " '

5. alanaimo Corporation Prize.
Open to members of the Association. Runges, 200 and 400 yards. Five 

rounds at each range. Snider Rifle. Entrance, 50 cents.
1st Prize, Challenge Cup, presented by the Mayor, and Council of Nanaimo,

Open to members of the Association. Ranges, 300 and 500 yards. 
Seven rounds at each range. Snider Rifle. Entrance, 50 cents.

1st Prize, “The Wellington Challenge Cup," presented by R. Dunsmuir, Esq.

2nd Prize.......................................................................................................................................  7 50
3rd Prize........................................................................................................................................... 5 00
Five Prizes, each.......................................................................................................................... 2 50

aa The Cup to be won twice before becoming the property of any competitor.
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