
pitch can'target one or ail of these important benefits.

2. Overcoming "Printed in Canada"

U.S. Customs regulations require that certain Canadian print exports must have "Printed

in Canada" printed on the product. This labeling requirement bas caused many U.S. buyers to

turn down a Canadian pnint bid. Lyle Henderson, of Henderson Printing and Mke Colinge of

Webcom have directly combated thec "Printed in Canada" labeling requirement. Webcom prints

mostly books and catalogs, which traditionally have the publisher prmnted on the front or back

cover. Printing the name and address of the publisher on any page (including the cover) requires

that flhe "Printed in Canada" label must also be on that page. Both Webcom and Henderson

have avoided this difficulty by placing the printer/publisher naine along with "Printed ini Canada"

ini an inconspicuous location, such as thec copyright page of thec book or catalog. This meets the

legal requirements, but allows the firms to, respond to thec labeling concerns of U. S. print buyers.

3. Overcoming Large~ Geographic Distance

A Canadian nrinter should flot worrv about a lam~e genLyrarhic distance that niav exist


