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Sector : CONSUMER PRODUCTS 	SFRVICES 

Sub—Sector: ALL SUR—SECTORS 

Market Data 	 2 Years  An  1 Year Aao 	Current Year 	Next Year 
1Fstimated) 	(Proiected) 

Market Si7e 
Canadian Fxnorts 
Canadian Share 

of Market  

0.00 sm 
0.10 sm 
n.nn z 

0.00  SM 
0.80 SM 
n.no z 

1000.00 SM 
0.20 SM 
0.00 t - 

mon.00 sm 
1.00 sm 
0.05  z 

Cumulative 1 year export notential for 
CON oroduCts in this sectnr/subsector: 5-15 	SM 

Maint Cnmneting Cnuntrips 	 Market Share 

JAPAN 
FURDPFAN cnmmory MARKFT C 
UNTTF0 krNtInnm 

0.00 
0.00 
0.00 1: 

Current Status of Canadian . 
exports in this sector/suhsector: Small hut exnandina 

Products/services fnr which there are good market prospects: 

APPAREI 	TEYTTLFS 
JEWFILFRY  t GIFTWARE 
1FTSURF PRITDUCTS 

Factors contrioutina to current successful Canadian expor,ts: 

— Import restrictions are not a sianificant imoediment in this sector 
— Aagressive marketina 
— Fairs and Missions support 
— Cnmnetitive pricing 
— Strnna sectnral capability in Canada 

Factors for Canadian exnprts not reaching market potential: 

— Lack nF INTFRFST  OUF TU  WAR AND 
— FTNANCING STTUATII1N 

1. 
7. 

1. 


