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THE NORTH AMERICAN FREE

TRADE AGREEMENT (NAFTA)

The NAFTA expands Canada's free-trade
area of 270 million people into a market of 360
million - a market larger than the population
of the 15 countries of the European Union

and one with a total North American output
of $% tri((inn.

Mexico is Cunada's most important tradinl

partnerin Latin America. Two-wax,
mcrchandise trade with Mexico exceeded $5.5
hillion in 1994 and is cxpected to exceed $7
billion hy the end of tlic ducadc.

Conadian direct investment in ,lleticu is
"dngrapidly, increasing from ti432 million

in 1992 to over $1.2 billion in 1994.

This guide has been prepnredwith the
problems inherent to the r.enexporter in mind.
I Iowever, it i1 not exhaustive. The differing
circumstances, interests and needs of
individualcumpanies jvillinfluence their
stralrgics for thc,4lusican markct.

Purther nssist.nic.ccun hc obtaincd 6y
addressingrequests to the International "hrude
Centres (sec R'hcreTo Cet IIc1p) or contact
the InfoCentrc at:

Tel.: 1-800-267-8376 or (613) 944-4000
Fax: (613) 996-9709
FaxLiak: (613) 944-4500
InfoCentrèBûlletin Board ( 11113):
1-800-628-1581 or (613) 944=1581

OPPORTUNITIES IN MEXICO: .

PLASTICS AND ADVANCED MATERIALS
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