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Export and Investment Promotion Planning System
MISSION: &37 SAQ PAULO . COUNTRY: 047 BRAZIL

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have ressanable praspects.

ii) Project Name: AD-HOC PURCHASES OF FOOD PRODUCTE IN
SHORT SUPPLY
Approximate Value: $ M
Financing Source:
For further infa. please contact:
CONGEN., SAQ PAULD EMB. /BRASILIA, TLX:38-1123230

The Trade Office reparts that the following factars influence Canadian
export performance in this market for this sectar {(sub-sector).
— there are impart restrictions which can present significant problems
— the degree of impaort duty protection of local industry tends to be
low
= approval of technical standards can present problems in the case of
some imported products

In the Trade Office’s agpinion: Canadian expaort perfarmance in this sectar
(sub-sector) in this market is lower than optimum mainly because of:
= a lack of interest in the market on the part aof Canadian exporters
— non competitive pricing
- difficulties of adaptation gof marketing techniques to the market by
same Canadian companies
-~ high tariffs : .
- difficulties in obtaining credit facilities in Canada
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
- other factor(s) described by the Trade Qffice as fallows:
IN WELL ESTABLISHED COMMODITY AREAS.E. G. FERTILIZERS, CDN PERFOR-
MANCE IS QUITE GOOD; FOR MOST OTHER PRODUCTS ABOVE MARKET PROS-
PECTS ARE RELATIVELY NEW % NOT YET EXPLORED SUFFICIENTLY OR
LIMITED BY AVAILABILITY OF CAMADIAN PRODUCTS

Scme Canadian exporters to this market in this sector(sub—-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

=~ support provided by the PEMD program

= participation in trade fairs

- participation in trade missions

=~ use of Canadian Government export promotion activities ‘

~ use of provincial governments export promotion activities

= the presence of CIDA programs which have opened the market to

Canadian companies
— competitive export pricing for this market
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