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BUSINESS DESIGNS AND TRADE MARKS

ql TS use of some distinetive design or trade mark
by prnters is as old as the wt of printing
itself, savs the Engraver and Printer. One of the
accompanying illusttations s of the device used by
Fust and Schoefler, pattners of Gutenberg.  Hence
this must be the st printer’s trade sk, Guien-
berg was fust associated with
Fust, the well-known Mazain
Bible bemng then joint publi-
cation, The celebrated Psalter
published by Fustand Schaoefler
inAugust, 1357, withineighteen
months fter their sepatition
from  Gutenbery, <shows the
fust use made of ths imprint.

Peter Schoefler and other cathy  printers gave
distiction o their colophons by the nse of red ink,
and it was in connection with the colophon that the
prnter's devices or trade nanks came into use.  Long
after the intoduction of the title page the printer's
device  nrantained its position as an appopriate
otnatment at the end of the wotk.  In the Margues
Typograplugues of the Iate Mr. Silvestere, not less
than one thousand tinee bundied and ten devices are
shown helonging to seven or cight hundred French
printers, or puntas in the French language.  The
tice of knowledge is the most popular symbol employed
in these devices, and it appears in every degree of
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lunutiance between bewildering sappotters, such as
angels, wild men, negtoes, unicorns, lons and leopards,
ln 1507, Jodocus Badms Ascensius, 1 printer-editor
of Pans, adopted as his ttade mark the tepresentation
of his own press at work,  Other French printers
soon followed this idea, and a fair conception of their
workshops may be obtained fiom these varions designs.,

Dutmg the teign of Queen Elizabeth, when the
att of book illustiation was in a better condition
than cver before, but in a state of decadence in
continental Eutope, there flontished a printer and
engraver by the name of John Day. “The best illus-
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ttated books of that petiod were produced by him,
and they are otherwise noteworthy fiom the circum.
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stance that they were adorned with an emblematic
device, which he adopted as his trade mark, portray-
ing the day.spring of the reformed religion, with the
motto, “Xiise for it is day.” This curious device,
which is reproduced here, is also of interest because
of the crudeness of the engraving.

Devices or marks were used first as insaiptions,
giving the printer's name, place of printing and date,
formerly printed at the end of books, and known as
colophons.  The same practice of using a distinctive
device continued after the colophon fell into disuse.
To this ealy custom is due the present use of
business designs and trade marks. .

With the high standards established in the art of
printing in this continent, ceitain distinctions have
been accorded to some printers for the metit of their
productions.  As in all branches of business, a well-
known printing house, with a well-established standad
of work, has a certain advantage in this distinction.
In this identibeation of the name and the business,
rests the value of the trade mark or any distinguishing
device.

A trade martk may consist of a name, symbol, form,
or device used by a manufacturer or merchant to dis-
tinguish the merchandise which he produces or sells
from that of others, in order that such merchandise may
be known as his, and that he may sccure the profits
avising from its reputation for superiority.  In general
busimess it is customary to protect a trade-mark by
copvright. By the very nature of a printer’s device this
step is hardly necessary, as the principal force of the
printer’s trade-mark is to distin.
guish the partdenlar printer’s work
from that of others.

The adoption of a motto, as in
the instance of the Riverside PPress,
“Tout bien on rien,” serves as a
close udemtification of the firm
name and the standard establish-
e, Many symbols are used, as
the wise old owl, used by Henry
Holt & Co., and Rockwell ¢
Churchill.

In souvenir and programme
publicitions imprints are some-
times given prominent places,
cither on the back of the title-
page, or on the back page of the
cover. Artistic designs embody-
ing the words ** Engraved and Printed by,” are very
generally used in this class of printing,

The Targest use which is made of engraved devices
is in stationery and m advertisements.  Since printers
ate not large advertisers, the latter use is limited with
them,  Nealy all the large primting houses, however,
use an engraving on letter-heads, bills and statements,




