
THE -:- DRY -- GOODS e:- REVIEW
ADVERTISING FOR LIVE MEROHANTS.

T IIE live mer4tant mti.t sparç tine to sec that his local adver.
tisçments arc wçil constructed and well-set. If the merchant

un't the lime to do tlis work, or tbinks he hasn't the taste,Içt himi giyp the points ta someone lin the local ncwspaper office
nd hav the pdvertisement written there and a proof submitted

for apprpval.
Poor 4dvertising is money largely thown away. Nath.- Fowler,

jhe çxpprt, givcs an example of the old style and the new which
Mil sho w that progressive ideas must be cultivated in advertising as
In anythipg else. He quotes one of A. T. Stewart's advertisements
as follows:

NEW DRY GOODS STORE,
No. 283 13roadway, opposite

Washington Hall.
A. T. STEWART informs his friends

and the public that he has taken the
above store, where he offers for sale,
wholesale and retail, a general assortment
of fresh and seasonablo DRY GOODS;
a choice assortment of Irish Linens,

Lawns, French Cambrics, Damask,
Diaper, &c.

N. B.-The above goods bave been care-fully selected and bought for cash, and will
be sold on reasonable terms ta those whowill please favor him with their commands.

O-
Te aboe advetismemt. gcty 'n S p mhfrntthe original aped in

inter biness announcment of the greatest merchant of his -time, r-efat
ve ttng -a= a 11xry an noiv enud rten bmore than one m erhnt out ofin lii dayn'M fil no nr to ev gli al this advertisment wa scce ul nle dayaof i. Il mus cerWly !cucer tan the majority, and tise test. 'homemr poor. generally succceds. lialf ihe atvertiscments. eten in Our progreuve ecles. lre close copies of this old style. .\erchants who believe lnproessve methods of busines don taut-ays ralire the nccuty of madernai s uan adscnung. l'ie w4orld matves. and business witli Ut. 1 iowever suecesifui lOurgmndfatliers' advertisers may have been. their method cannot, ln the natureof tlting. bc profitable to.dav. lhe man i lo follows old styles of advertisIngls s foolitc as he -ha tries da tell boopskiris ta Fifth Aenu wnien. iesuceessful mcrcitant Us lie xho ain;s fils business and ahcirhsing ta the lignes.oowin g lis ndsertisements to contain ail the gond of the old style, and all thegaond of thte lieu- style, a htappy* compromiUse bctween presont over-orignalityand forncr o% eon.çniotsi 1 lirescns the advernlscinenî, irtcn andreint. foliowlng a style of modem suceis.

ptore
My new store in a

When the merchant is a large, steady patron of the local paperhe will be able ta obtain valu5ble reading notice in correction with
a good sihed ad. Ask the edltor ta sendt p reporter ta the store ta
give a newsy write-up, not an ordinary puff.

Here is another example of Nath. Fowlcr's specimen ,ldyertise.
rnents which will interest those in tie millinery business:

MRSO* W. B. SMITH P
155 First Street,

A N.t
318 Second Street.

H ATS
AND

. BONNETS
iNi

SPECIAL DESIGNS
ANqD

CHARIV iiNG EFFFCTS.

In Original tyles confined to this House,
In no previous season have materials been choiceror more novel than those importcd for this season'smilli e. Ladies will benefit by making an early

RW. Bt § IT11. J
Thus anounecement is in a metropolitan.evening neiq hr. Mrs. Smith'ssaino apcars wlct o c sient. isebist partaxts adsrtisçmçnî tstliisd by thâa whis l nos for sale-t'he naine af the seller and her àddre is.

mo troperlacc for them Us at the bottom. Ladies care mor about Mrsmiths go things than about Mirs. Smith. " Hats and Bonnets" Mngancery ting. and not much of anything. The.Jack pointedness. The headiuVf =Wizcry announcements should gencra ly contain refined adjeçtives. for!sthetics ani artificial beauty-and bonnets are artificial-well mix. So far ronnçt selling Us concerned. one had better use to extravagant erpressios thaoo modest anes. Womcn read advertisements, particularly uivertisemçnts ofomething to wear. And are more likely to inspect the styles qfjthe adveptiser
hi o s n ordt strongpoint sa sioo thiy and so deighgylly ýhatteo a Us mpressed wiîls thse beauty of fls style, as %Vçll as 4t'tUey unasr his arguaent. Ie e appended asvertisement Us preecnted as an alpinpi atFill ansi ratier fiowery adsertising.

IBonnet

.Artists
+ The beauty of the charm- +
+ ing fitness is not in the 4
+ bonnet-it is in the blend-

+ ing of the bonnet and you. 4
* My salesladies-are artists- 4

experts in color and har-
+ mony.

+ MRS. W. B. SMITH, 4
+ 1s FIRST STREET-3t8 SECOND STREET.

There is no use in grumbHing at want pf results in advertising.must take the saine pains with this branch ofdoing business aà;
You


