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THE ADVERTISING DEPARTMENT.

NEW caN RS BHING BT,

FAIR amount of advertising 1s bemne
placed this month, and the prospects for
more general business during the Spiing
are excellent. A McKim & Co. are
spending wbout $15.600 in Toonto,
Monuead, Ottawa and Winnipey dailies
for the Kennedy Co. manufacturers of
“Semn Ready ™ clothing,  These people
intend to do some vigotous advertising, and large orders will be
placed with the city dadies. The Slater Shoe Co., whose
advertising ntetests are now  bang guarded by Mr. Harry
Marun, coninue to use large spaces 1 dabes all over the
country, and are doing some sery brght adveruising |
Marshall, of 20y Comaussoner stieet, Montreal, 15 getting rates
from a number of westera dalios, aod may do sume advertising
for a brand of Ceylon tea which he coatrols. e Duanlop and
American tire compauhes are commencing to run thewr usual
Spring announcements, and should be looked after.

By the way, it is well for publishers to remember that the
local millinery openings are approaching, and that a good
canvass of the dealers is almost certain 1o bring estra advertising
The same applies to the men’s furnishings stores, which are
willing to spend some money on adverusing about this tume.

WL e ENTRALE N NP st R~

An amportant change has taken place in the advertising
department of Bovnl, Linnted. M. Silcox, manager at Mont
real. has resigned, and Mro W, RO Miller, general mspector of
branches, has come out fiom London to take temporary chasge,

It is believed that the company's advertising  appropnution
will be taken out of the hands of The Harvey Ndvertising Co

and will be placed cither direct or through A, MeKim & Co.
Latterly, Bovnl ads. have been appearing in programmes, books,
cte . and large sums of money hav: been spent without yielding
sufficient returns. The new mamagemeant will confine itsel(
cutirely to newspapers—a step in the right direction which will
meet with the approval of everyone who understands advertis.
ing.  Experimenting with schemes 1s expensive, but o generally
shows the advertiser the supenority of the newspaper over all
other mediums,

PONTL AMCTIL TRAL O FLRS,

Speakimyg ot the nervy trade offers miade o newspapers by
some general advertisers, Phe Fourth Estate says: “ These
part cash and part adverusing propositions are so arranged that
the publishers who accept them usually pay the full value of the
goods while the fitm scehiny publicity gets the adverusing for
nothung.

* Offers of this character will continue to be made as longas
cditors can be found who will accept them.

*The proper way to treat such propositions 15 to 1gnore
them entirely  Hf an edstor desires 1o purchase the article
offered he can usually buy it at a less price of lus home adver-
tisers and thus save his space for cash customers,

**The papers that are the most successful, even in a limited
ficld, do not accept trade ofters. 1 the secker of publicity really
wants to use the medium he will do so on a cash basis if he is
given to understand that that is the only way it can be secured.”

These remarks are well timed.  In a few weeks bicycle
manufacturers will be sending owt tetters to local publishers
offering wheels for so much cash and so much advertising. ‘The
rates allowed for the advertising are ridiculously low, and the
price charged for the bicyele 1s usually more than its fair market

Envelopes

We are making envelopes to match all our
regular lines of paper, which we are offering

at close prices.

We can also supply tinted office stationery

with envelopes to match.

Printers will find 1t

. good business to get custiomers using special
tints--1t brings repeat orders.

Promnpt shipment and careful attention to
LETTER ORDERS.

Yours truly,
CANADA PAPER CO., Limaiired.
ﬁ

Manager.




