¢ “Pinch SLORC'’s wallet” - raise awareness about
ethical investment (pension plans, mutual
funds, RRSPs, selective purchasing etc) to cut
Canadian money from going to finance SLORC’s

tyranny.

2) Concern was expressed about the poor outreach
to Franco-Canadians due to lack of material in
French and the need for a speaker’s list so that
groups could call on people to talk at public events
and functions.

3) Participants responded favourably to a propos-
al to contact the CBC television show “Street
Cents” and lobby for a show to focus on consumer

activism with specific attention to Burma and
“Made in Myanmar” clothes.

4) Strengthening the network: In response to the
need to better facilitate dialogue between all
Burma activists across the country, participants
agreed that an efficient way to address this need
was through the newly-established “Canada on-line
chat listserve” and to use this service to consoli-
date the network and organize national campaigns.
(To subscribe, send an email to canada@burma.net
and in the body of the message write,

“subscribe” (without quotation marks). Each sub-
scriber will be able to post messages to all other
subscribers).

Dirty clothes from Burma
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