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What a Gallon of Gas-
oline Will Do for You

GALLON of gasoline will run one of the efficient 2-horsepower
A 1 H,C. Gasoline Engines for fully § hours,
That is, you will have full 2-horsepower to turn your

machines all that time,

It will save you and your family all the hard work of turning
the cream separator.

It will pump water and grind feed for all your stock.

It will saw your wood, shell your corn, turn your grindstone.

It will do all these things nn(f many more for you the same day,
And for § hours’ steady work it will cost you the price of one gallon
of gasoline,

Is not that getting your hard work done at a pretty cheap rate?

You will have plenty of other jobs for your

L H. C. Gasoline Engine

There is something for it to do all the time. If it is not work-
ing it is not costing you anything. When the engine stops, all
expense stops. But it is ready to start up again at the same work
or any other work at any moment,

here are larger 1. il. C. engines that consume more fuel and
do more work—you have your choice of a number of styles and
many sizes,

ertical 2, 3 and 25-horsepower,

Horizontal (stationary and portable) 4, 6, 8, 10, 12, 15 and 20-
horsepower,

soline tractors 12, 15 and 20-horsepower,

Famous air-cooled 1 and 2-horsepower,

Famous skidded engines 2, 3, 4, 6 and 8-horsepower,

Also a lete line of f: ing engines from 4 to 20
horsepower, and Sawing, Spraying and Pumping Outfits and Jacks.

If you will look into the matter rightly, and learn to Aﬁprecime
how much work an I. H. C. engine will do for you and how eco-
nomically it will do it, you will inevitably come to the conclusion
that you must have one of some kind,

'f’he International local agent will be glad to supply you with
catalogues and all particulars, or write our nearest branch house
for further information,
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