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Mission:  sastol 

DEPARTMENT OF EXTERNAL AFFAIRS 

TRAUE AND INVESTMENT PROMOTION PLANNING SYSTEM 

89/90 INVESTMENT PROMOTION PROFILE 

Country: UNITED STATES OF AMERICA 

The mission reuorts that tne approximate flods to all countries 
of investmant from its country/territory in Canadian $ is as 
follows: 	(including porfolio flows if a primary focus) 	- 

Current year 

Une year ago 

Two years ago 

Total 
Mi 1 ion) 

“)00.0t.) 

10000.00 

9000.00  

Canadian 
Snare 

20.00 

20.00 

15.00 

Major 
Competi tor -  Share 

10.00 

10.00 

10.00 

The mission és of the opinion that Canada can reasonably expect 
to attract the folioding amount of foreign investment from its 
territory/country next year: 

AbOoT THE SAmE AS THIS YEAR — 14.6 TO $Z.0 b1LLI0N àITH MUST 
INVESTMENTS BEING PORTFOLIO. 

CanaJa's major competitors for investment tram tnis 
territory/country are: 

— OTHER STATES (PARTICULARLY sOUTH EASTERN STATES1 
— IRELAND 
— FEDERAL REPO8LIC OF GtemAN`f 
— U.K. (1ACLUJING SCOTLAND) 

The fotladinj types of activities are currently oein4 unaertaken 
ay  Canadas major competitors to attract investment  tram  this 
territory/country: 

— PuBLICITY tlf uTHER JORISOICIIONS IN SPECIALIZED PkESS (LIKE 
N. E. FOITION OF dSJ, MASS HIGH TECm1 

— 3OSINESS DELEGATIONS FROM THREE GERmAN PROVINCEs/bERLIN HAVE 
COME TO 3OSPON TO MAKE PRESENTATIONS. 
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