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Pour over lumps of ice, strain and serve

SEVEN KINDS BEWARE OF IMITATIONS
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Upheld by Leading

Educationists

There has been no luck or chance in the success and satisfaction given
by the UNDERWOOD machine. It has succeeded on real merit alone.
That’s what these endorsements mean:

CENTRAL BUSINESS COLLEGE, TORONTO:
“Have used UNDERWOOD machines four years. On account of the
Er§.llt):j‘}él\\\‘38‘;;‘;};?:\“\1;;rg“Cn 1 expect to increase my equipmcnl to 100
NIMMO & HARRISON BUSINESS COLLEGE, TORONTO:
**We have used UNDERWOODS in our school for two years, and the.-
have given us good satisfaction.” ¥
CENTRAL BUSINESS COLLEGE, STRATFORD :
**All of our eight UNDERWOODS have given us great satisfaction.”
BELLEVILLE BUSINESS COLLEGE; BELLEVILLE :
“*We have used the UNDERWOOD in our school tor three years, and the
order we herewith enclose is sufficient testimony of our high opinion of that
machine.” (Order enclosed for four new Underwoods).
WOODSTOCK BUSINESS COLLEGE :

“Our UNDERWOODS are in constant use and are in perfect ru
order.”

NORTHERN BUSINESS COLLEGE, OWEN SOUND:
“Qur UNDER\\'OO[)S have _stpod_an immense amount of work for three
years, and are in excellent condition.”

PETERBORO’ BUSINESS COLLEGE:
* We think the No, 4 UNDERWOOD an ideal typewriter.”

SOLE CANADIAN AGENTS:

Creelman Bros. Typewriter Co.
5 ADELAIDE ST. E., TORONTO, ONT.
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