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Region: MIDDLE EAST
Miss ian: 339 ABU DHABI
Market: 328 UNITED ARAB EMIRATES
Sector: 013 CONSUMER PRODUCTS
Subsectar: 999 ALL SUB-SECTORS
Statistical Data On Naxt Ysar Current Year 1 Year Ago 2 Years Aga
Sector/sub-sector {(Projacted) (Estimated) :
Mkt Size(import) ¢ 310. OOM $ 350. OOM % 0. 00M NA 3% 0. OOM NA
Canadian Exports € 3. SoM $ 3. OOM ) O.00M NA $ - O.0O0M NA
Canadian Share 1.12% 0. 80% 0. 00%Z 0. 00%
gf Impaort Market :
Major Competing Countries Market Share
1) 2485 JAPAN 030 %
11} O0S1 UNITED KINGDOM : 018 %
iiiy 977 UNITED STATES OF AMERICA 013 %
iv) 237 ITALY ‘ Ooii %
v) 128 GERMANY WEST : 010 %
Cumulative 3 year export potential for CDN products 5-15 %M
in thi; Sector/Subsactor:
Current status aof Canadian exparts: Small but expanding
Praoducts/services for which there are Current Total Imparts
geod market prospects In Canadian %
i) CARPETS - COMMERCIAL $ 25.00 M
ii} HOUSEHOLD APPLIANCES % 40. 00 M
iii) WALL COVERINGS ] Q.00 M

The Trade OFffice reparts that the following factars influence Canadian
expart performance in this market for this secter (sub-sector).

In the Trade Office’s apinion, Canadian export performance in this sector
(sub—sactor) in this market is lower than optimum mainly because of:
- a lack of interest in the market on the part of Canadian exportaers
- difficultiaes in obtaining credit facilities in Canada
~ market prospect which are relatively new and have nat yet been
explored adequately by Canadian exporters



