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I - Regional Print Media

The importance of regional public affairs officers can ha'rdly be overestimated
in a counti'y iike the United States where there are more than 1, 700 dain news-
papers with a total éirculé.tion of over 60 million,

It is estimated by £he A:ne:lican Newspapers Publishers Association that 77
percent of all adults, 18 years of age and older, 1;ead a daily newspéper.

According to the samé survey, ''Newspapers in the United States devote rough-~
ly the same proportion of iterﬁs to state andlc;gal néws that they do to international
news.,..As to the number of.items o-n a given topic, the most striking difference
between small and large newspapers is in th‘é business and finance category."

A more coﬁpréhensive .a;nd deté.iied tréatment of such specialized news by
.the larger papers applies also to il1te1;nationa1 news. The largest amounf; of
thoughtful, infofmed matérial oAn Canadian‘affaiz.'s appears generally in the New York ]
Times. The larger metropolitan newspapers, which also tend to be those subscrib-
ing to at least one an:i p'robably' gseveral national news serﬁces, tend to follow the
exa.rhple of the Néw f‘or’k Times, Thus, the public in those rpgions in the United
States servéd by largg dailie.s is more likely. to 'rea.d more news aboui Canada.

Social critics have long been giveﬁ to decfying the growth of uniformity in the
United States, but diversity is still a distinguishing féature of the American media,
particul;rly the press. Nevei;i;heless,' the highly re spect.ea Twentieth Century
Fund announced this year that two of its fori:hcoming studies would docﬁment state-
ments that "The history of the dai]y i::ress in the United States has been one of .
pfogressive monopolization for at least six de_cades. ...'" and ", .. the ovérwhgl_ming

majority of newspapers and television stations do not seek out news for themselves



