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Grand Special

The December issue of PROFITABLE
ADVERTISING will be a grand s ial
edition, exploiting the publication itself, with
illustrations of its offices and people, and the
mechanical facilities of its printers. The
Barta Press.

Other important teatures will appear,
including the result of recent Pprize contest
for advertising designs, portraits of success-
ful artists, reproduction of prize winning de-
signs, etc., about 100 pages in all,

TEN CENTS buys a copy of this hand-
some, valuable edition. R

Send $: tor year's subscriptan. begin-
ning with November or December issue.

Profitable Advertising,
BOSNTON, MASS,
KaTe E. GriswoLD, PUBLISHER.

* It's the best work of the kind that has ever
come under my observation,” writes H, C.
Marks, El Paso, Texas.

Do You Ever Have Occasion
To Use a Legal Directory ?

Forty-two law firms who jointly forward over two
hundred and fitty thousand items of business to their
legal gorresp :ndents annualiy, and who are necessarily
posted as tothe b:st attirneys to use at a distance,
comwmnunicate to a central office constantly their experi-
ence with their various correspondents, and trom this
information is compiled monthly the d’iteotory which
they use, That such a list is superiorto one compiled
in the ordinary w1y and published annually or semi-
annqally, goes without saying. Each issue contains,
in addition to the legal list, a complete Bank Directory,
the collestion laws of the various States, tabulated be-
sides a good deal of general information of value to
fawyers and credit men, :

¢ directors (complete each month—no supple-
ments) can be obtained for Five Dollars per annum by
addressing

The Mercantile Adjuster,
P. O. Box 609,
150 Nassau Street New York

Every Issue of
The Office Magazine

A, O. KITTREDGE, F.I.A,,C.P.A., Editor
contains information on office topics

Worth Many Times its Price
Per Year,

It publishes only practical articles on practi-
cal aubjects by practical business men.

Sample Copy Free

I d monthly, subscription 81 a year. Adver-
tising rates on application.

ACCOUNTIOS ASSOCIATION, Publishers

23 Pine &t,, NK'W YORX OITY

“Short Talks on Advertising ”

234 pages 183 illustrations; sent post-paid
on receipt of price.
Paper bin in:;I lithogruphed cover, 25 cents.

Cloth and gold, go!d top, uncut edges, $1.00.
CHARLES AUSTIN BATES
Vanderbilt Building, New York.

' M, Bates' Masterpiece. It Is interestingly and
teadably written—more readable than one wouldg believe
ssible on so hackneyed a subject as advertising—and

t Is 1llustrated by pictures intended to lend a humorous
turn to many of the sentences in the text. For those
who want a ganeral idea of advertising principles, the
oook will be found valuable, and even the readers to
whom its subject is more than tamiliar will find it an
interesting companion for a leisure hour. It is full of
lpozhegma.neovery one of which rings with a true note.”

. +. Rowell,

* Excellent Work."—Buffalo Evening News.

' Interesting and profitable."— Baltimore Herald,
'l'“ Lively and Sensible."—Philadelphia Evening

o m.

** Handsome and Clever."——New York Press.

** Should be read twice,"—leveland World,

““Should be on the desk of every advertiser."—Clove
and Press, )

* Best thing we have seen."—RBuffalo Express.

** Most practical and helptu!,” — inneapolis Journal

‘* Every advertiser may read with profit."—St. Louis
Post-Dispatoh.

‘* Mr. Bates has rendered a service to all progressive
business men "—-Philadelf)h.ia Reoord

‘* Mostj nteresting of all instructive Books."—Bugtalo

mes.
““Full ot ideas of value."—Cleveland Leader.

‘“Nothing humdrum or "——;ufalo
Commercial, . )
‘‘ Full ot snappy, commonsense hints."—Boston da-

“ Striking and readable.” Baltimors American.
‘* Cannot fail to prove interesting.” — Pittsburg Press.

travellers, of course, are off the road this
week, and, generally speaking, will not
return for about two weeks. All indica-
tions point to a good spring business.
especially if prices remain firm, which
probably will be the case. No import-
ant changes, either towards an advance
or a decline, are looked for. No feature
comes up for comment in the heavy
metals trade. Prices remaim the same,
except in iron, which shows an upward
tendency.

Hipes aAND Sxins.—Hides are coming
into the market liberally, and a fair de-
mand is being made at the reduced
prices. Tallow is steady.

ProvisioNs.—Business in most lines of
provisions is quiet. For butter and eggs
there is a fair demand, but most kinds
of meat are very dull The supply of
poultry of very fair quality has been
large this season, but prices have hardly
been up to the average, and considerable
quantities have been left over. Cheese
is quiet, with a slack demand. Stocks
are by no means large, but dealers are
looking for lower prices before buying
fresh supplies.

WooL.—For both fleece and pulled
wools the demand is moderate, and the
situation unchanged. A better aspect
has come over the trade lately in the
States, and this will probably ameliorate
conditions here after awhile, though at
present the demand there is confined to
the better grades of wool.

IN THE COUNTING HOUSE.

The following verses, under the above
title, are written by an Englishman, Mr.
J. J. Bell:

From morn till night in black and white
I tell my master’s tale;

From morn till night I sit and write
Of purchase and of sale.

I count a thousand pounds a day,
In silver and in gold—

These are the colors grim and gay

That my sick eyes behold.

The purple on the mountainside,

_ The grey across the sea,

The gold that fills the fields with pride,
The green along the lea.

The silver gleam of tumbling stream,
The blue of placid pool—

These are the colors that I dream
Upon the office stool.

TWO STYLES OF WRITING.
An American journal, criticizing the
often remarkable work of the late
Stephen Crane, author of “Wounds in the
Rain,” and the “Red Badge of Cour-
age,” says there is the same humor in

** Should be In the bands of every business man."—
Philadelphia Ledger. .

both, the same power of making the
behavior of his fighting soldiers subjec-
tive doings of his own, and the same
picturesque language and pithy slang as
in his masterly first war story. Here
and there he hits his reader foo hard.
He wishes to insist on the fact that a
red-headed Spanish corpse lay near the
enemy’s trenches. He therefore uses
the words “red-headed” nine times in
thirty-three lines. Or he wishes to
point out that promotion in the army
comes slowly: “I knew. the kind. First
lieutenants at forty years of age, cap-
tains at fifty, majors at 102, lieutenant-
colonels at 620, full colonels at 1,000,
and brigadiers at 0.768,295 plus. A man
had to live two billion years to gain
eminent rank in the regular army at that
time.’

“But of Mr. Crane’s other manner, in
which, on the whole, he is at his best,

Now Gates had a singular 2 rri'.’l
on the second morning after his jof“
at Atlanta to take his post as a M4
the 3o07th. hen sn"

He was in his tent, writing. W aﬂﬂ
denly the flap was flung away a"
yvoung private stepped inside. coﬂ‘“'

“Well, Maje,” said the ne¥
genially, “how goes it?” put he

The major’s head flashed up:
spoke without heat. "

“Come to attention and salute.

“Huh!” said the private. ”

“Come to attention and salute. semﬁ”

The private looked at him in €™
amazement, and then enquired: not

“Ye ain’t mad, are ye? in't .
to get huffy about, is there?” Slute

“I——. Come to attention and 535 b

“Well,” drawled the private, el"
stared, “seein’ as ye are so daff‘,’l’ o
lar, I don’t care if 1 do—if it .
yer meals set on yer stomick any mz”"‘

Drawing a long breath and gre]s.
ironically, he lazily pulled his he®? ™ |
gether and saluted with a flourish: A

“There,” he said, with a retur? t-;al‘ 3
earlier genial manner, “How's that 7 -
ye, Maje?” .

There was silence which to an l?f::
tial observer would have seeme d th
nant with dynamite and bloody $“ynd
Then the major. cleared his thro?
coldly said: ) . o

“And now, what is your business® .o,

“Who—me?” asked the private. deepcf
I just sorter dropped in.”” With 2 e i
meaning, he added: “Sorter 'dl'omznebb‘
in a friendly way, thinkin’ ye was pat 76
g different kind of a feller from W
e” .

The inference was clearly marked- and
It was now Gates’ turn to star®
stare he unfeignedly did. sgid
“Go back to your quarters,” he

at length.

The volunteer became very ap

“Oh, ye needn’t be so up-in- 3
need ye? Don’t know ’s I'm dead inct
ous to inflict my company on yer may
I've had a good look at ye. Ther¢ had
be men in this here battalion what's
just as much edjewcation as you pette
and I'm damned if they ain’t got with
manners. Good-mornin’,” he said: pe .
dignity; and, passing out of the tef! 4if
flung the flap back in place with 33001'-
of slamming it as if it had been 3
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NINETEENTH CENTURY IN 4
NUTSHELL.
— . {
This century received from its ptfhc
decessors the horse; we bequeat
bicycle, the locomotive and the
car. 4 e
We received the goose quill an
queath the typewriter.
We received the scythe and bed
the mowing machine.
We received the hand printing
we bequeath the cylinder press. . owe
We received the painted canvas; nd
bequeath lithography, photography
color photography. pe-
We received the hand loom; We
queath the cotton and woolen factorz,:th
We received gunpowder; we beql
lyddite. pe
We received the tallow dip; We
queath the electric lamp. .
We received the galvanic battery;
bequeath the dynamo. eath
We received the flintlock; we beqt!
the Maxims. pe-
We received the sailing ship; We¢
queath the steamship. fire:
We received the beacon signal, 1ess
we bequeath the telephone and Wwire
telegraphy. be-
We received ordinary light; W€ don
queath Roentgen rays—From Lo
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is not this story excellent?”

Answers.




