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Canned
Where

Caught
Thr " Thisti.k Brand of Canmom I Ia hoiks. 
Kii-i-kwkii lliaiiiiNos, and IIkkhino and To­
mato Sai < i:. are canned right w here I hey are 
'"aught —at the waterside. How hotter could 
von preserve the natural richness and delicate 
flavor of the fish? I.Mt'ossim.K.

But that is not all. because Captain Austin 
has t he unei|ualled skill of a lifetime of ex­
perience. I’ulatifs no nun ou su.wi: no 
i ni i.kani.inkss ni nr: 101 no in ink •• Tiiisti.i-:" 
Bu A NO. I lie repul u I ion of the foremost lisle 
curer in the country is at stake under the 
label of the " Til is II.i;" brand. Buy it and you 
buy the best.

“THISTLE” BRAND FISH

Arthur P. Tippet & Co.
Agents

“Shell" Brand 
Castile Soap

"SHELL BRAND’ "SHELL BRAND"
(LA COQUILLE; ( LA COQUILLE!

The "Shell Brand of Castile Soap is packed 
only by Cou rot F re res. of Marseilles. France.

The leading brand in the Dominion.

Sixty-seven per cent, pure oil. Seven per 
cent, more of pure oil than you’ll get in ordin­
ary ( ast ile Soap.

In 1-11». liars and upwards also in pressed 
cakes.

“ Shell ” Brand Sold by Leading Jobbers.

Arthur P. Tippet & Co.
Agents
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